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WELCOME to the 25th edition of MAPIC, the
international retail property market.

For 2019, we will welcome nearly 9 000 delegates from
84 countries including 2 500 retailers, 1 000 investors
and 2 500 property developers to Cannes as MAPIC
continues to grow its global reach and

to build the best places to LIVE, PLAY & SHOP !

We are thrilled to welcoming you all — old friends and
first-time visitors — to Cannes once again.

We live in an age of blended consumption, where
people live, shop, eat, drink, work, meet and spend
time in many different places — at different times
with different people. Rather than seeking ownership,
many consumers prefer to download, stream, share,
subscribe, recycle and repurpose. This transformation
impacts on the relationship between physical space,
online, customer behaviour and, crucially, the customer
experience.

How can property owners build & reshape lifestyle
destinations to suit the changing face of retail?
This crucial question, and the themes and issues it
raises, will be the key focus for MAPIC 2019.

As evolving consumer needs lead the industry to
re-imagine the future of shopping destinations, retail
spaces are becoming more vibrant and mixed. At
MAPIC, we are committed to creating lifestyle
destinations in tune with new ways of life.

Since the very beginning of MAPIC, Russia has played a
leading role at our events. Once again, established
participants such as ADG GROUP, KNIGHT FRANK,
ANTIVOR, GALERIA SHOPPING CENTER,
METROPOLIS SHOPPING CENTER, CROCUS,
JAMILCO, WORLD CLASS CLUBS, X5 RETAIL,

DETSKIY MIR are joining MAPIC this November in Cannes.

The fact that Russian newcomers such as
INTERNATIONAL RESTAURANT BRANDS, PIRAT
MARMELAD, LABBRA, ELEGANZZA, KUHONYI DVO,
as retailers join the international MAPIC community for
the first time this year in Cannes suggests a brighter
future for the Russian retail real estate market.

Meanwhile, we wish you an exciting and fruitful time in
Cannes at MAPIC!

Nathalie Depetro,
Director of MAPIC
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ccording to the results of Q3

2019, about 340 000 sq m were
commissioned of high-quality retail space,
which is comparable to the level of the
corresponding period of 2018, when about
330 000 sq m were commissioned.

The geography of the supply for 2019 has
not changed: 63% - regions (GBA - 27.1
min sq m and GLA - 17.1 min sq m).

According to forecasts, by the end of the
year, the total volume of commercial real
estate commissioned in Russia will be
60% higher than in 2018 (645 600 sq m)
and will reach 1 min sq m
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Unlike last year, when the leaders in commissioning retail property were cities with a
population of 500 000 to 1 min people, in 2019 the largest volume of commissioning in
cities with a population of 100-300 000 was announced. The opening of the Megamag
Shopping Center was announced in the city of Magadan with a population of 92.8
thousand people. The total projected supply volume in 2019 will be 565.8 thousand sq m,

which is 1.5 times higher than in 2018.

Except for Moscow and St. Petersburg, the cities-millionaires with the largest volume
of quality retail property were: Yekaterinburg (933 900 sq m), Samara (800 000 sq m),
Nizhny Novgorod (671 800 sq m). Further, Novosibirsk (637 400 sq m), Rostov-on-Don
(573 100 sq m), Voronezh (502 400 sq m), Ufa (501 400 sq m), Omsk (494 700 sq m)
Chelyabinsk (474 000 sq m) and Kazan (437 200 sq m). Volgograd (296 300 sq m) and

Perm (248 700 sq m).

In the dynamics of the past six years, we have observed an uneven development of
cities in terms of retail real estate. Perm, Ufa, Yekaterinburg showed a twofold increase
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in the indicator, 8 million+ cities became more provided with quality retail property by
1.5-1.8 times, while Kazan and Volgograd did not reach a 15% increase (8% and 12% ,
respectively). In the future, an active growth of the indicator is expected in 7 million+
cities in connection with the planned commissioning of large retail facilities with a
leasable area of more than 40 thousand square meters. as well as the emergence of a
new “millionaire” - the city of Krasnodar (918,145 residents on January 1, 2019).

Mo ntoram 3 keaptana 2019 roga »
6bLMO BBEAEHO Nopsiaka 340 ThIC. KB. M. A

Ka4eCTBEHHbIX TOPFOBbIX I'IJ'IOLLla,D,GIZ, 4TO Shopping centers stock (GBA / GLA) in Russia, million 45.2/27.2
COMOCTaBMMO C YPOBHEM COOTBETCTBYIOLLIErO ~ S4m o
neleO,U,a 2018 roaa, korga 6b|ﬂ0 BBEEHO Shopping centers stock (GBA / GLA) in regions*, million 271171
0Kos10 330 ThIC. KB. M. el o
reorpacbvm I'Ipe,unoerVlﬂ 3a 201 9 roa He Opened in 2019 (GBA/ GLA) in regions*, thousand sqm  299,7/187,8
N3MeHunack — 63% pbiHKa Ka4eCTBEHHbIX

TOprOBbIX nJ'IOLLla,U,eﬁ rlpe,D,CTaBﬂeHbl B Scheduled for opening in 2019 (GBA / GLA) in regions, 603,9/377.9

thousand sq m

pervoHanbHbIx ropogax (GBA — 27,1 MfH KB.
M 1 GLA — 17,1 MIH KB. M).

*excl. Moscow, St.Peterburg

Mo nporHo3am, [0 KOHLa roga CoBOKYTMHbIM 06beM BBOAA TOProBov HeaBvXMMOCTU B Poccumn
Ha 60% npeBbicuT Nokasatens 2018 roga (645,6 TbiC. KB. M) M [OCTUIHET 1 MITH KB. M.

B otnnume ot npoLunoro roga, korga nuaepamu no BBody nioLlanen 6einm ropoga ¢
HaceneHnem 0,5-1 mfH Yen., B 2019 rogy HambonbLLMA 06beM BBOAA 3asBrieH B ropogax 100-
300 TbIC. Yen., Takxxe aHOHCMPOBAHO OTKPbITME TOProBoro ueHTpa «Meramar» B r. MaragaH, ¢
YUCNEHHOCTbIO Hacenerus 92,8 Tbic. 4en. COBOKYMHbIA MPOrHo3upyemsblin o6beM Beoga B 2019
ropy coctasnseT 565,8 TbIC. KB. M., 4TO B 1,5 pa3a npesbILaeT nokasaresns 2018 roga.

3a nckniodernem Mockebl 1 CaHkT-lNeTepbypra, ropoaaMmn-MUNIMOHHNKaMM ¢ HanbonbLLNM
06BEMOM Ka4eCTBEHHbIX TOProBbIX nnowagen cranu: ExkarepuHbypr (933,9 TbiC. KB.

M), Camapa (800 TbIC. KB. M), HuxHuii Hosropog, (671,8 Tbic. kB. M). Janee no o6bemy
apeHaonpurogHoOro TOproBoro NpocTpaHcTea cnefytoT HoBocmbupek (637,4 ThiC. KB. M),
PocToB-Ha-[oHy (573,1 TbiC. KB. M), BopoHex (502, 4 TbiC. kB. M), Ydha (501, 4 TbiC. KB. M),
Omck (494,7 TbiC. KB. M) HensbuHck (474 Tbic. KB. M) 1 KasaHb (437,2 TbiC. KB. M). Bonrorpap,
(296,3 TbIC. KB. M) 1 Nepmb (248,7 ThIC. KB. M).

B avHamuvike npoluefLmx WecTn NeT Mbl HabMoaaeM HepaBHOMEPHOE pasBUTUE ropoaoB

C TOYKM 3peHust TOproBon HedswxmmMocTwu. Mepmb, Yba, EkatepmHOypr nokasanu npupoct
rokasaTens B ABa pa3a, 8 ropofoB-MUMIIMOHHUKOB CTanu 6onee obecneyeHbl Ka4eCTBeHHbIMU
ToprosbIMK Mnowagamm B 1,5-1,8 pas, npu atom KasaHb 1 Bonrorpag He 4OCTUIM U
15%-npupocTta (8% 1 12%, COOTBETCTBEHHO). B nepcrnekTvBe 0XnaaeTcsa akTUBHbIA pOCT
rnokasarens B 7 ropofax-MvUIMOHHMKAX B CBA3W C NNaHMpyeMbIM BBOAOM B JKCMyaTaLmio
KPYMHbIX TOProBbIX 06BLEKTOB apeHAonpurogHon nioLlaabo 6onee 40 TbiC. KB. M, a Takxe
NoOsIBNEHNE HOBOrO «MUINIMOHepa» — . KpacHogdap (918 145 xwuTenei no coctosHuio Ha 1
aHeaps 2019 roga).



VEGAS Kashirskoye

TPK VEGAS Kawmpckoe wocce

Address: 24th km of Moscow Ring Road,
south Moscow, Russia
GLA: 145000 sgm

Description:

VEGAS KASHIRSKOYE is the 1st shopping
mall in VEGAS chain. Its conceptual zoning
represents night GINZA street with neon
light of skyscrapers, BAZAAR, FASHION
AVENUE and GOLD STREET, which

will give a special aesthetic pleasure to
connoisseurs of fashion and jewellery.
FOOD STOP with CAFES and LOUNGE
occupies over 9,000 sg. m. In HAPPYLON
amusement park the 18-metre FERRIS
WHEEL and the FREE FALL RIDE (19 m)
in the center of ice-skating rink are placed
inside the shopping center.

Number of floors: 3 surface and 2
underground

Parking: 6 500 parking spaces

(surface and underground)

Opening date: June, 2010

Number of stores: over 350

Number of cafes and restaurants: over 40
Major tenants: AUCHAN, TVOY DOM,
H&M, Sportmaster, DECATHLON,
M.video, Eldorado, Detskiy Mir, Lady &
gentleman CITY, KARO-9 cinema, | love
fitness, Happylon amusement park, Inditex
Group, Adidas group, Mothercare, Koton,
McDonalds.

Appec: 24 km MKAL, tor MockBbl,
Poccus
CpaBaeMble nnowagu: 145 000 kB. M

Onucanwue:

VEGAS KALUMPCKOE LLUOCCE — nepgebiii
TPK cetn VEGAS. KoHuenTyanbHas cuctema
30HMpoBaHNa TPKNpeacTaBnaeT HOUHYO YLy
GINZA, ¢ HEOHOBbIM CBETOM HEGOCKPEGOB,
30Hy BAZAAR, FASHION AVENUE n

GOLD STREET, koTopble nogapst ocoboe
3CTETUHECKOE HACNaXKAEHME LISHUTENAM Mofbl
n gparoueHHocte. FOOD STOP — 3oHa kacbe
1 LOUNGE 3aHumaet 6onee 9 000 KB. M. B
napke attpaxuyoHoB HAPPYLON B 3aKkpbITOM
npoctpaHcTee TPK paavecTunocs 18-meTpoBoe
Koneco 0603peHus, NienoBas apeHa 1 6aLUHs
nagenus (19 m).

OTaXHOCTb: 3 HA3EMHbIX U

2 NoA3eMHbIX

Mapkoska: 6 500 m/mecT

(HasemHasi M Noa3eMHas)

Jara oTkpbITUs: NioHb 2010

KonunyectBo Mara3uHoB: 6os1ee 350
Konuuectso Kache u pectopaHos: 6oree 40
OcHoBHble apeHgaTopbl: ALLAH, «TBOW
OOM», H&M, «CnopTtmacTep», «[JekaTioH»,
«M.B1peo», «3nbaopano», «eTCKuin Myp»,
Lady & gentleman CITY, kuHoTteatp «KAPO 9»,
| love fitness, napk passneyenunii HAPPYLON,
Inditex Group, Adidas group, Mothercare, Koton,
McDonalds.

LEASING DEPARTMENT

+7 (495) 727-26-22 ARENDA@CROCUSGROUP.RU




VEGAS Crocus City

TPK VEGAS Kpokyc Cntu

Address: 66th km of Moscow Ring Road,
northwest Moscow, Russia
GLA:116713sgm

Description:

VEGAS CROCUS CITY is the 2nd shopping
center in VEGAS chain. The shopping

mall finds its architectural inspiration in the
United States, paying particular tribute to
New York City. There are exact replicas of
famous sites, like TIMES SQUARE, with its
bright lights and streaming billboards, and
ROCKEFELLER CENTER, with its hulking
statue of Prometheus on water. VEGAS
CITY HALL concert venue with more than
1,000 seats is located in the shopping
center.

Number of floors: 7 surface and 2
underground

Parking: 2 800 parking spaces (surface and
underground)

Opening date: May, 2014

Number of stores: over 200

Number of cafes and restaurants: over 40
Major tenants: H&M, M.video, Eldorado,
Sportmaster, KARO 22 cinema, Detskiy Mir,
Big Wall, Laser Land, Inditex Group, Uniglo,
Adidas group, McDonalds, Burger king,
Gap, Mothercare, Koton, Mark & Spencer.

Appec: 66 km MKA[, cesepo-3anag MockBsbl,
Poccusa
CpaBaeMble nnowagu: 116 713 k. m

OnucaHue:

VEGAS KPOKYC CUTW — BTopon TPK cetn
VEGAS. TPK HaxoouT CBOE apXUTEKTYpHOE
BooxHoeeHve B CoepuHeHHbIx LLiTatax,
otaasas 0cobyto faHb Hito-Mopky. B VEGAS
Kpokyc CuTi pacrnonoxXunmes TO4HbIE KOnun
3HAMEHMTBIX JOCTOMNPUMEYaTeNIlbHOCTeN,

Takvx kak TAUMC-CKBEP co ceBouMu sipkvmm
peknamHbiMu wiytamm u POKOENIEP-LIEHTP
CO CBOEW MaccviBHOM cTatyew [NpomeTes Ha
Boge. Takxe B TPK pacnonaraetcs KoHUepTHas
nnowaaka VEGAS CITY HALL, paccuutaHHas
6onee 4em Ha 1 000 mecT.

OTaXHOCTb: 7 HA3EMHbIX U 2 MOA3EMHbIX
Mapkoska: 2 800 m/mecT (HasemHas n
noa3emMHast)

Jata oTkpbITUA: Man 2014

KonuyectBo Mara3uHoB: 6os1ee 200
KonuuectBo Kache u pecropaHos: 6onee 40
OcHoBHble apeHgaTopbl: H&M, «M.Buoeo»,
«Qnbpopafo», «CnopTMacTep», KUHoteatTp
«KAPQO 22», «[eTtckuin mmp», Big Wall, Laser
Land, Inditex Group, Uniglo, Adidas group,
McDonalds, Burger king, Gap, Mothercare,
Koton, Mark & Spencer

LEASING DEPARTMENT

+7 (495) 727-26-22 ARENDA@CROCUSGROUP.RU




VEGAS Kuntsevo

TPK VEGAS KyHueBo

Address: 56th km of Moscow Ring Road,
west Moscow, Russia
GLA: 125830 sgm

Description:

VEGAS KUNTSEVO is the 3rd shopping
mall in VEGAS chain. The central atrium
design develops the theme of ltaly with its
cultural traditions and history as well as an
original copy of the monumental building
of the ancient world, the COLOSSEUM,
and the LEANING TOWER OF PISA. The
LITTLE ITALY reminds of cozy European
courtyards with flower balconies and
picturesque views. WALK OF FAME, a
traditional element of all malls in VEGAS
chain, is dedicated to outstanding athletes
in VEGAS KUNTSEVO.

Number of floors: 5 surface and 2
underground

Parking: 3 873 parking spaces (surface and
underground)

Opening date: September 2017

Number of stores: over 200

Number of cafes and restaurants: over 30
Major tenants: Uniglo, Sportmaster, KARO
13 Cinema, M.video, Eldorado, Detskiy Mir,
CROCUS FITNESS, Jungle Jump, JOKI
JOYA familly activity park, hypermarket
TVOY DOM Inditex Group, Adidas group,
Sandro, Maje, Max & Co, Weekend by Max
Mara.

Appec: 56 km MKA[, 3anag MockBbl,
Poccus
CpaBaeMble nnowagu: 125 830 kB. M

OnucaHue:

VEGAS KYHUEBO - tpetuin TPK cetn
VEGAS. ApXvTeKTypHOE peLLeHne
LieHTparnbHOro atpvyma pa3BvBaeT TeMy
WTtanum ¢ ee KynbTypHbIMU TPaaULMAMUA 1
VCTOPVEN, a TakKe OpUrMHarbHOM Komnven
rpaHaMo3HOr0 COOPY>KEHUs PEeBHEro Mmpa
— KOJTIMBEA, n MN3AHCKOW BALLHW.
MpocTpaHcTeo MAJIEHbKAA NTANNA
HarnoMUHaET YIOTHbIE EBPOMENCKNE ABOPUKU
C LUBETO4HbIMU HGANTKOHAMU U XXUBOMUCHBLIMM
sugamu. AJTTIESA CITABbI — TpagyumoHHbINn
anemeHT TPK cetn VEGAS — B VEGAS
KYHLEBO nocssiLLieHa BbigatoLLmMMcst
CMopTCMeHaM.

ATaXHOCTb: 5 Ha3eMHbIX 1 2 NOA3EMHbIX
MapkoBka: 3 873 m/MecT (Ha3eMHas n
noAsemMHas)

J[lata oTKpbITUA: CeHTAOPL 2017
Konuyectso mara3uHos: >200
KonuyectBo kadhe n pecropaHos: >30
OcHoBHble apeHaaTopbl: Uniglo,
«CnopTtmactep», kuHoteatp «KAPO 13»,
«M.Brgeo», «3Anbaopano», «eTCKuin Myup»,
CROCUS FITNESS, Jungle Jump, cemeitHbIi
napk aktusHoro otaeixa JOKI JOYA,
runepmapkeT «TBOW [OM», Inditex Group,
Adidas group, Sandro, Maje, Max & Co,
Weekend by Max Mara.

LEASING DEPARTMENT

+7 (495) 727-26-22 ARENDA@CROCUSGROUP.RU
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Olga Anto
Onbra AHTOHOBA

Real Estate Director, Crocus Group
OupekTop OdenaptameHTta HeaswmxmumocTtu, Crocus Group

“Shopping centers all over the world are being influenced by common factors. On one
hand the customer has turned to be more rational, on the other there are general
factors modifying clients’ behavior and priorities. And this is not only e-commerce,
this is the focus on healthy way of living and clever consumption, the intention of peo-
ple to live high quality social and personal lives and to spend time efficiently.

Shopping malls always adapt the supply to their customers’ interests. That leads to the
following trends- we already observe- new shopping clusters (like showrooms of Ins-
tagram influencers) appear, new technologies giving the detailed analysis of visitors’
preferences are being integrated (face recognition systems, innovative loyalty apps,
cross-selling platforms), the share taken by services and social zones increase while
the area rented by shops reduces, the digitalization of shopping tools will expand.”

«PbIHOK TOProBon HEABMXMMOCTU BO BCEM MUPE HAXOAUTCS NOA BAUSAHMEM [OCTAaTOHHO
3HaYMTENbHbIX (PAKTOPOB: C OOHOW CTOPOHbI HA TOProBble LIEHTPbI BO3AENCTBYET

6onee pasyMHOe 1 pauuoHansHoe NnoTpebnenne, ¢ Apyron — ABNEHWs, BAMSAIOWLME Ha
aKTUBHOCTb NOTPeObUTENEN: HE TOMbKO 3M1EKTPOHHAs KOMMepLUsi, HO U CMeLLieHre
NPUOPUTETOB NOTPEOGUTENEN, B LIESIOM — CTPEMIIEHME K 300POBOMY 06pasy XU3HN 1
300POBOMY MOTPEBNEHNIO, (DOKYC HA KA4ECTBEHHOM NPOBEAEHNN BPEMEHMN C COLMAanbHON U
3MOLMOHANBHOMW NOSIb30M.

Toprosble LEeHTPbI BbIHY>XXAEHb! aAanTMpoBaThCs K HOBbIM peanusam, npeanararb ToBapbl/
ycnyru, oteeqaroLLme gaHHbIM 3anpocam. A 3TO 3HAYUT, YTO K TPeHAaM MOXHO OTHECTH
hopmMupoBaHme LLIOMMNUHI-KNacTepoB Mo UHTepecaM (B HalLe NpakTuKe, Hanpuvep,
LLIOY-PYMbI NOMNYNAPHBIX B COLMANbHBIX CETAX AM3aiHEpOB), BHUMATENbHOE U3yYeHne
KIIMEHTCKOro crnpoca v NpuBbIbeK (B TOM Yucne 6narogaps NPUMEHEHUIO HOBbIX TEXHOMOM A
CBAI31 C MOTPEOUTENAMU- CUCTEMA PACMO3HOBAHWSA ML, SNEKTPOHHbIE CUCTEMDI
NOANBHOCTU C KPOCC-CENMIIMHI BO3MOXHOCTAIMM), PacLLUMpPeHne 30Hbl YCNyr OQHOBPEMEHHO

C YMEeHbLLEHNEM 30HbI MPOAAXN TOBAPOB, U3MEHEHWNE MNIOLLAAN Maras3nHOB B CTOPOHY
YMEHbLLEHWS, NOsIBNIEHNe 30H KOMMYHUKaLun ¢ NoTpebutenem (NeKTopumn, nporpammbl
pasBuTUS), AMIXKUTANN3aUMs LLOMNMMHIA U KNIMEHTCKOro onbITa.»



Comment

Evgeniya
Khakberdieva
EBreHna Xakbepaonesa
Director of Retail Department, Knight Frank

[vipekTOp fenapTameHTa TOprosoW
HeaswxunmocTtu, Knight Frank

The changing consumer preferences with a focus on reasonable consumption, as well
as overall digitalization, have had a significant impact on the development of the retail
market in Russia.

Objects renovation plan is becoming more popular and aimed to extend the active
phase of shopping centers life cycle of and attract new consumers.

The improvement of quality features of shopping centers is developers’ response

to the changed customer requirements. The modern consumer is not interested in
visiting shopping center only to buy. Nowadays it can be done online.

Customer are interested not only in stores selections, but also in the emotional part —
to spend free time, leisure, and self-development. Therefore, expansion and varying
formats in the food and entertainment zones are the key points of renovation. Single
properties undergo a full-scale tenant rotation as the owners reconsider the tenant-
mix.

Besides the above mentioned, they pay attention to such details as lighting,
decorating, and other improvements of the common zones, as well as creating lounge
zones and event zones of all kinds: master classes, lectures, festivals, dramatic
performances, etc.

The rational customer behavior is a catalyst for the growing popularity of the Outlet
Center format. In the period 2019-2020 it is planned to open four outlet centers: two
objects on Novorizhskoye Highway - The Outlet Moscow (luxury price segment),
Novaya Riga Outlet Village (premium segment), Vnukovo Premium Outlet center
(premium segment) on Kievskoye Highway in Moscow and Fashion House Outlet
Centre in St. Petersburg.

Smaller retail properties have been rapidly developing since the beginning of 2018.
Thus, two to four new shopping centers, with GLA of 3 to 20 sq m open in Moscow

on quarterly basis. The concept of a smaller property designed to meet needs of the
target audience can offer a diverse and comfort environment for leisure, shopping, and
entertainment. Considering the market situation, the format is set to gain popularity
further on, both with developers and consumers competing with larger shopping
centers with outdated conception intended only for shopping.
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M3ameHeHne npegnoyvTeHnn NoKynaTenen ¢ hOKycom Ha pasdyMHoe notpebrieHne u
BCeO6LLan AnaxXuTanMsaums okasanm 3HaymTeNlbHoe BAVSIHVME Ha pas3BUTUE pbiHKa puTenna
B Poccuun. HabupaeT 060poThbl KaMnaHusi No peKoHLEenLUmMn 06bEKTOB C LIENbIO NPOAIeHNS
aKTUBHOM hasbl XU3HeHHoro Luukna TPL| n npueneveHns HoBbIX NoTpebuTenen. Yny4lleHune
Ka4eCTBEHHbIX xapakTepucTuk TL sBnseTca oTBeTOM AeBenonepos Ha N3MEHUBLLNECS
3anpockl CO CTOPOHbI MOCETUTENEN, KOTOPbIM 60rbLLE HE MHTEPECHO noceLlaTb

TOProBbIA LEHTP UCKIOYMTENBHO C LIeNbIO LIOMNMHra — 6rarogaps oHnanH-marasvHam u
MapkeTnnencam Tenepb 3TO MOXHO cAenaTb, He BbIXOAa U3 AoMa.

CoBpeMeHHOro nokynartens Np1BeKaeT He TONMbKO COCTaB MarasvHoB B TLL, HO 1 ero
3MOLMOHanbHasi CoCTaBnsAoLLas — LOMONHUTESNbHbIE BOSMOXHOCTM MO NPOBELAEHUNIO
CBOGOAHOrO BPEMEHM, AoCyra 1 camopasBuTus. Mo 3TON NpUYNHE KNOHEBbIM aKLEEHTOM
peHoBaLMN CTAHOBUTCS pacLUMpPEHME U HamnosIHeHWe pasnmnyHbIMU chopMaTamm 30H
06LLIECTBEHHOI O NMUTAHUS 1 pa3BrieyYeHnI, B OTAENbHbBIX 06bEKTaX MPOBOANTCA MacLuTabHas
poTauus apeHaaTopoB, nepecmatpuaeTcs tenant mix. MomyrMo 3Toro yaensieTcs BHUMaHve
TakMM JeTansiM, Kak ocBelLieHne, 6n1aroycTpoicTBO U AEKOPUPOBAHME 30H O6LLIErO
nosib3oBaHus. Co3patoTcs LOMONHUTENbHbIE O6LLIECTBEHHbIE NMPOCTPAHCTBA — JlayHX-30HbI

1 MecTa [1si NpoBeAeHUs MepONpUSATUIA PasfMYHOro xapakTtepa (MacTep-K1accoB, NIeKUui,
hecTmBanei, TeaTpanbHbIX NOCTAHOBOK U T.4.).

PaunoHansHoe noBefeHve nokynarenen — katanmaarop pocta nonynspHOCT1 hopmara
ayTneT-UeHTpos. B nepmon 2019-2020 rr. nnaHMpyeTcs OTKPbITb YETbIPe 06beKTa: [ABa
Ha Hoopwxckom wwocce — The Outlet Moscow (LeHOBoOM cermeHT knacca ntokc), Novaya
Riga Outlet Village (npemunanbHbiii cermenT), aytneTt-ueHTp Vnukovo Premium Outlet
(npemunanbHbIi cermeHT) Ha Knesckom Lwocce B Mockee u Fashion House Outlet Centre B
CaHkT-lNeTepbypre.

[Hpyroi 3Ha4nTenbHLIM TPeH oTMeYaeTcs ¢ Hadana 2018 roga: noBbILLEHNE aKTUBHOCTU
gesenonmenTa TLL manbix hopmaTtoB: exekBapTanbHO B MockBe OTKpbIBaeTcs oT 2 1o 4
HoBbIX TL| nnowaasto 3-20 Thic. kB. M (GLA). KoHuenuusa He6osbluoro TLI, HanpaBfeHHas Ha
YAOBNETBOPEHME NOTPEOHOCTEN ayAUTOPMU B NeLLein AOCTYNHOCTU, CNOCO6Ha NPeanoXuTb
MHOronpouIbHy0 KOMGOPTHYIO cpedy Ans AOCyra, LWOMNVHra u paseneveHnn. B
CNOXMBLLMXCH PbIHOYHbIX YCNOBUAX Takon popmat 6yaeT v Aanblue HabupaTtb NonynsapHOCTb
Kak y leBenonepos, Tak 1 y notpebutenemn, co3gaBas KOHKYpeHuUmto 6onee KpynHbiM TLL ¢
ycTapeBaloLLen KOHUenumen, OpUeHTUPOBAHHOM TOSTIbKO Ha LLOMMHT.



Comment

Natalia Zadorozhnaya

Hatanbsa 3apopoxHas

Head of Customer Experience, Malltech
PykoBoauTens genaptameHTa no ynpasfieHuto
KNMEHTCKUM onbiTom, Malltech

There are four main trends that transform
modern shopping malls and customer
experience.

The growth of e-commerce segment
prompts malls to look for ways of merging
offline and online formats. As a result, new
formats for interacting with customers ap-
pear. Among those are online marketplac-
es, movie tickets purchase practice on the
mall’s websites, installment of pick-points
at shopping centers, etc.

Today, one of the main challenges for
the shopping mall is the personalization
and customer segmentation based on
their expenses. Recently, transactional
analytics and loyalty programs have been
available only for banking co-brands,
however, today malls are exploring the
possibilities of anonymized Big Data
analytics and encouraging customers to
share information about their purchases.
For example, such practices as scanning
receipts be it within the prize draw attrac-
tion or in a guaranteed bonus programs
offering- free parking, a movie ticket, or

a discount are gaining popularity. The
quality, accuracy and completeness of
customers’ data will play a key role in the
preparation of mall’s personalized and
segmented offers.

Facing such trends as market digitaliza-
tion and increasing requirements for the
quality of provided services, the malls
create ecosystems of digital and offline
services that minimize clients’ efforts on
each step of the customer journey. This
approach contributes to the comfort and
satisfaction of visitors, thus affecting
duration and quality of their visits, and
ultimately, the amount of money spent.

The overall digitalization, however, does
not devalue, but perhaps even increases
worth of vivid impressions and unusu-

al customer experiences in the offline
sphere. In order to remain centers of
customers’ attraction, the malls reinforce
those parts of the tenant mix, as well

as infrastructure and event marketing
that are capable of producing the Wow
effects, such as a food court and gastro-
nomic experiences; unique entertainment
formats; art objects and public spaces.
Thus, they create additional motives to
visit the mall.

MOo>XHO BblAENUTL 4 OCHOBHbIX TPEHAA,
KOTOpble TPAHCOPMUPYIOT COBPEMEHHbIE
TPLL 1 KNMEHTCKMM ONbIT NOCETUTENEN.
PocT e-commerce nobyxpaaet TPL| uckatb
BapuaHTbl cMM61o3a odcpnariH 1 oHnamH
cpefbl. Tak NosBnAOTCA HOBblE hopmaTbl
B3aMMOAENCTBUSA C KnneHTamun: marketplace
apeHpaTopoB, NMokynka 6uneTos B KMHO

Ha cante TPLI, nyHKTbI BblAA4YM UHTEPHET-
3akasos B TPL| n np.

MepcoHannsaums n cermeHTaums
KITMEHTOB Ha OCHOBE TpaT NpeAcTaBnsaoT
Hamb6onbLuyto cnoxHocTb ang TPL,. Ewe
HeaBHO TPaH3aKLMOHHAsA aHanuTuKa un
nporpamMmbl NOSNbHOCTM 6bINN [OCTYMHbI
TONMbKO A7 6aHKOBCKUX KO-6PEHA0B.
CeropgHsa TPL| nccnepytoT BO3MOXHOCTH
o6es3nuyeHHol Big Data aHannTukn n
CTUMYNUPYIOT KITMEHTOB «AeNUTLCA»
JaHHbIMM O CBOWX MOKYMKax: CKaHWpoBaTb
YeKn N1 y4acTusi B po3birpbille Npu3oBs,
npefocTasnaTb MHhopmauumio 3a
rapaHTMpOBaHHbIN 60HYC - 6ecrnnaTHyto
napkoBKy, 6UneT B KMHO, CKMAKY. KayecTso,
TOYHOCTb W MOMHOTA KIMEHTCKMX AaHHbIX
6yaoyT Urpathb K/HHEBYIO pofb Npwu
NOArOTOBKE NEPCOHANM3NPOBAHHbIX U
CEerMeHTUpPOBaHHbIX NpepfioxeHunin ot TPLL.

Ha dhoHe umdpoBusaumm pbiHka un
NOBbILLEHNSA TPEOOBAHUIA K YPOBHIO
cepsuca, TPL| cosgatoT aKocucTeMbI

digital n ocpdpnarin cepsmcos, KoTopble
MUHUMU3UPYIOT YCUNUS KNMEHTa Ha KaXkaoM
aTane customer journey. Takow nogxoa
NoBbILLAET KOMPOPT 1 YAOBNETBOPEHHOCTb
noceTUTenen, BIMSIET HA ASIMTENbHOCTb,
Ka4eCcTBO BM3WUTOB, U, B KOHEYHOM UTOre,

Ha YeK.

BcecTopoHHas anpxuTannsaums He
OTMEHSIET, @, BO3MOXHO, [aXe MoBbILIAeT
LIEHHOCTb SIPKMX BNeYaTieHnii n
Heobbl4HOro onbiTa B odnanHe. Ana
TOro, 4TO6bl OCTaBaTLCS LieHTpamm
nputsxxeHus, TPL ycunusatot Ty

YacTb tenant mix, MHPPaCTPYKTYpbI U
COBbITUAHOrO MapKETUHra, KoTopble
CMOCO6HbI MPON3BOANTE WOW-3(D(DEKTbI B
ohdnanHe: PyaKopT 1 racTPOHOMUYECKue
BrieyaTneHus, yHuKanbHble chopmartbl
pasBreyeHnii, apT-06bEeKTbI U
06LLEeCTBEHHbIE MPOCTPaHCTBA. Taknum
06pa3om, OHM CO3[Aat0T [OMONHUTESNbHbIE
MOTMBbI Ans Bu3nTos B TPLI.
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Supply

According to the results of the first 8 months of 2019, the total stock of quality warehouse
property in Russia is 27 million sq m, of which 56% (15.2 million sq m) is located in the
Moscow region, 13% (3.4 million sq m) - in St. Petersburg and the Leningrad region, and 31%
(8.3 million sq m) - in other regions. Forecast by the end of the year the total volume entry
warehouse exceeds 42%, the index of 2018 (1.2 million sq m) and reaches 1.7 million sq m.

Demand

In the Moscow region, the total volume of transactions with warehouse property amounted to
904 thousand sq m, in St. Petersburg and the Leningrad region - 208 thousand sq m, and in
the other regions of Russia - 225 thousand sq m

Forecast

About 73% or 1.2 million sq m of warehouse property are forecast to be delivered to the
Moscow region by the end of 2019, 8% of the total volume of delivery or 130 thousand

sq m - in St. Petersburg and the Leningrad region, the remaining 19% or 330 thousand sq m
- in other regions.

Vacancy

Against the background of the low volume of speculative projects entering the vacancy rate
in the Moscow region is gradually reduced - 3% or 470 thousand sq m in St. Petersburg and
the Leningrad region - 104 thousand sq m or 3.1%, and in all other regions of the Russian
Federation - 6% (470 thousand sq m).

Vacancy rate

0,031 0,029

0,03 0,025

2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 20190

@O® Moscow region  «@m Saint Petersburg and Leningrad region

2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019F
Moscow regionl 2% 8% 2% 2,5% 3% 8% 10%9 2%7 ,8%5 ,5%3 ,0%
Saint Petersburg and Leningrad region2 1% 12%3 %2 /5%4 %7 %6 %5 ,8%3 ,7%3 %2 9%
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Largest storage facilities planned for commissioning by the end of 2019

Name of the object Area, sq. m

Moscow PNK Park Belyi Rast, Leroy Merlin 145 000
Moscow PNK Park Veshky, VkusVill 108 000
Moscow PNK Park Valyschevo 70000y
Moscow Distribution center Wildberries, 2nd tum 53 000
Moscow Atlant-Park 50 000
Saint Petersburg Orimi Trade 10 000]
Saint Petersburg Agroimpex 10 000
Saint Petersburg Trodex Logistic 9 000
Ekaterinburg Rolsi 45 000
NovosiberskS ibirskiy 20000
MpennoxexHue

Mo ntoram nepsbix 8 mecsaues 2019 roga o6LLMIN 06bEM NPEASIOKEHNS Ka4eCTBEHHOMN
CKJ1aCKOM HeOBMXMMOCTU B Poccum cocTaBnsieT 27 MiH KB. M, U3 KOTopbix 56% (15,2 mnH
KB. M) pacrnonaraetcs B MockoBckom pernoHe, 13% (3,4 MriH kB. M) — B CaHkT-lNeTepbypre
n JleHnHrpagckon obnactn, a 31% (8,3 MIH KB. M) — B Apyrux pervoxHax. o nporHosam,
00 KOHU2a rofa CoBOKYMHbI 06beM BBOAA CKIAACKON HEABMXMMOCTU Ha 42% NpeBbICUT
nokasarens 2018 roga (1,2 MSIH KB. M) U BOCTUMHET 1,7 MITH KB. M.

Cnpoc

B MockoBcKoM pervoHe o6LLmii 06beM CAENOK CO CKaACKOM HEABMKMMOCTbBIO COCTaBWI
904 Tbic. KB. M. B CankT-lNeTepbypre u JleHnHrpagckon obnact — 208 TbiC. KB. M, a B
ocTarnbHbIX pernoHax Poccun — 225 TbiC. KB. M

Beop

Okono 73% vnun 1,2 MIH KB. M Ka4e€CTBEHHbIX CKNAaACKMX nnoLagen no utoram 2019 roga
6yayT BBeAeHbl B MOCKOBCKOM pervoHe, 8% oT COBOKYMNHOro o6bema seoga mnu 130 Tbic.
kB. M — B CaHkT-lNeTepbypre v JIeHMHrpaackol o6nactu, octanbHble 19% mnnu 330 ThiC. KB.
M — B ApYrMX permoHax.

BakaHcus

Ha choHe HM3KOro o6bema BBOAa CNEKYNSATUBHBIX MPOEKTOB 0SS BaKaHTHbIX nioLlanen

B MOCKOBCKOM permoHe nocteneHHo cHmkaeTcs — 3% nnm 470 Teic. kB. M. B CaHkT-
MeTepbypre n JleHnHrpaackon ob6nactm — 104 Toic. kB. M nnm 3,1%, a No BCem ocTasibHbIM
pernoHam P® — 6% (470 TbIC. KB. M).



Orientir Sever-1,
OZON fulfillment factory

OpueHtup Cesep-1, dyndunment-chpabpmka OZON

Location: Moscow Region,
Solnechnogorsky District, Khorugvino village

Description: Orientir Development
Company has teamed up with Ozon, one

of the largest Russian online retailers,

and now the companies are building the
most technologically advanced fulfillment
factory in Russia with a total space of about
120 thousand square meters, to hold 2.5
million SKUs. The fulfillment factory will

be processing up to 350,000 orders per
day thanks to new sorting technologies.
The new center was designed taking into
account the multi-category nature of Ozon
assortment range based on the analysis of
the commodity matrix and grouping of SKUs,
depending on size, weight and chemical
properties which allowed to automate all
processes from acceptance to shipment

as much as possible. The total length of
conveyors in the new fulfillment center will be
more than 5.4 km; the cross-belt sorter with
a loop length of 0.5 km will be able to sort
up to 350 thousand parcels per day. This
approach will allow Ozon to have the most
efficient logistics center.

Appec: Mockosckas o6r.,
ConHe4HOropckuii p-H, AepeBHA XOpyrenHO

Onucanue: [leBenonepckas KOMnaHus
OpVIEeHTMP COBMECTHO C OOHVM U3
KPYMHENLLMX UFPOKOB POCCUINCKOrO
OHnawH-putenna, komnanuen Ozon, cTpoaT
Camyto TEXHOMNOTNYHYIO PYNPUITMEHT-
habpuvKy B Poccun nnowagbto nopsgka
120 TbIC. KB. M, KOTOpas BMeCTuUT 2,5

MiH SKU. dyndmnmeHT-habpuka

CMOXET exefHeBHoO obpabaTbiBaTb A0

350 000 3aka3oB 6narogapst HOBbIM
TEXHONMOrNsAM COPTUPOBKU. HOBbIN

LeHTp 6blS1 CNPOEKTUPOBAH C Y4ETOM
MYNbTUKATEropuiHOCTM acCopTUMEHTa
Ozon Ha ocHOBE aHann3a ToOBapHOW
matpuubl 1 rpynnuposku SKU B
3aBMCUMOCTM OT pasmepa, Beca u
XVIMUYECKUX CBONCTB, 4TO MO3BONWIO
MakcrMarnbHO aBToMaTn3npoBsaTb BCe
npoLecchbl OT NpPMeMKK Jo oTrpy3ku. ObLuas
OnvHa KOHBENepoB B HOBOM QRyNIOUIIMEHT-
LeHTpe 6yaeT cocTaBnATb 6onee 5,4 Km,
Kpocc-6enT copTtep ¢ anvHoun netim 0,5

KM 6yfeT crnocobeH copTuposatb Ao 350
TbICAY MOCbINIOK B CYTKWU. [10f06HbIN noaxon
nossonut Ozon Noay4nTb MakCMManbHO
AP DEKTUBHBIN NTOMUCTUHECKUI LIEHTP.

ALEXANDRA SELEZNEVA,

COMMERCIAL DIRECTOR

+7 (909) 945-90-08; +7 (499) 940-12-20
ALEXANDRA.SELEZNEVA @ORIENTIR.RU

N~
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OPUEHTHUP




Andrey Postnikov
AHppen MNocTHMKOB

Director General, ORIENTIR

leHepanbHbIn gupekTop, OPUEHTUP

“It is online companies that now create
the major demand for high-tech industrial
facilities. The structure and arrange-
ment of such properties are new to the
commercial real estate market; they
simply did not exist before. This refers

to fulfillment centers that allow e-com-
merce companies to efficiently carry out
their operations, fulfill online orders, and
perform their work in a timely manner
with the required accuracy. To grow and
make progress in the industry sector,
each developer needs to have a clear
understanding of what these facilities are,
how they work, and what the customer
takes into account when choosing a
warehouse.

Orientir traditionally sets new trends in
the warehousing real estate market, and
over the past few years, the company has
gained exceptional and extensive experi-
ence in constructing facilities for e-com-
merce market players based on our mod-
ern and high-class logistics complexes.

The Company has already construct-

ed and commissioned the facility for
Utkonos Company; we have completely
“rebuilt” the warehouse for OZON, the
market leader in E-commerce. We made
it possible to combine storage and pro-
duction functions, increased the number
of docks and ramps, provided for storage
of small packages, and also significantly
improved the construction and engineer-
ing infrastructure.

| can state with certainty that Orientir has
developed 3-year expertise to make a quali-
ty offer to the E-commerce market, and our
facilities present the best proof thereof”.

«/IMEHHO OHNaViH UrpoKK cerHac co3paroT
OCHOBHOW CMPOC Ha BbICOKOTEXHONOMMYHbIE
nHOycTprasbHble 06beKTbl, hopmat
KOTOPbIX MPOCTO He CyLLeCTBOBAS Ha PblHKE
KOMMEPYECKOM HefBVXXUMOCTU paHee. 310
PYNDOUIMEHT-LIEHTPbI, KOTOPbIE MNO3BONAOT
e-commerce KOMMaHusim 3pchekTMBHO
OCYLLIECTBNSATL CBOM OrnepaLym, BbIMONHATL
WHTEepHeT-3aKaabl, ieNiaTb BCe B CPOK U

C He06X0AMMOW TOHHOCTBIO. Kaxkgomy
[fesenorepy, 4Tobbl YCreLLUHO pa3ByBaTLCA
B cerMeHTe fasblle, BaXXHO UMETb YETKOE
MOHUMAHWE, YTO 3TV 06BbEKTbI N3 Ce6s1
NPencTaBnsAtoT, Kak OHW paboTaroT, 1 YTO
YUMTbIBAET 3aKa34mK Npwv BbI6ope cKiapa.

OpueHTVp TPaaMLIMOHHO yCTaHaBMBaeT
HOBbIE TPEHbl Ha PbIHKE CKNaACKon
HE[BWKNUMOCTH, 1 3a NOCNeAHNE HECKOMNLKO
NeT y KoMnaHum cpopmMmpoBancs
VCKIIOYUTENBHBIV 1 OOLLMPHBIN OMbIT
€03[aH1s O6BLEKTOB A1 MIPOKOB CermMeHTa
e-commerce Ha 6a3e HaLLMX COBPEMEHHBIX U
BbICOKOKACCHbIX JIOMUCTUHECKMX KOMMIIEKCOB.

KomnaHus yxe noctpouwna v coana B
3KCNyaTaumo 06bEKT ANs KOMNaHUn
«YTKOHOC», MOSHOCTBIO «MepecTpounna» cKnag
ons nupepa pbiHka E-commerce — OZON: Mbl
CO3[anM BO3MOXHOCTb COBMELLIEHVS (DYHKLWIN
XPaHEHVA 1 NPOM3BOACTBA, YBENMHYUIN

YMCIO JOKOB U NaHOyCcoB, NpegycMOoTpen
BO3MOXXHOCTb XPaHEHUS1 MENKUX YMaKOBOK, a
TaKXKe 3HAYUTENBHO YIyHLLUI CTPOUTENBHYHO
N UHXXEHEPHYIO MHAPPaCTPYKTYpY.

Mory ¢ yBepeHHOCTbIO ckagaTb, 4To OpueHTMp
cob6pan BeCb OMbIT NocneaHnx 3 neT B 4actu
HPOPMMPOBAHUNS KAHYECTBEHHOIO NPELSIOKEHNS
onsa cektopa E-commerce 1 Halwm 06beKTbI —
NyHLLEee TOMy NOATBEPXKAEHNE.



Comment

Konstantin
Fomichenko

KoHcTaHTUH DOMUYEHKO

Director of Industrial Department, Knight Frank
[vpeKTop fenaptameHTa CKNagckom un
MHOycTpmansHon HeasmxumocTtu, Knight Frank

Over the 15 years of existence of the high-quality warehouse market in Russia, many
transformations happened. For example, the structure of demand by company profile
has changed significantly, as well as the ratio between the share of lease and purchase
transactions in the total volume of ownership.

During this time, we have experienced two crises that have affected the market very
differently. The first crisis of 2008 was global and short, and its consequence was a
sharp increase in the vacancy rate. That is the reason why in 2009 we saw a drop in the
rental rate to 2,906 rubles per sq m/year (20% below 2003). The second crisis, which
occurred in 2014, was more local. It resulted in the growth of rental rates against the
backdrop of falling speculative development rates. At the same time, the vacancy rate,
which reached its lowest over the last 5 years (3%), influenced the growth of rates in
2019.

In the last two years we can see low rental rate volatility, which indicates the
stabilization of the market. There is a high level of potential tenants’ and buyer’s
activity. Therefore, the demand continues to grow. According to Knight Frank, over the
period of 2017-2019, the total volume of investment in warehouse real estate exceeded
40 billion rubles. The share of foreign investments was about 41.7%, while the share

of Russian investments was 40.9%. Investors always acquire the warehouse for the
sake of guaranteed rental flow. Nowadays the buyers, be they foreign or Russian,

face a deficit of projects in which the level of construction, the pool of tenants and the
location would be of investment quality.

The most active companies in the transport and logistics segment are those in the
e-commerce sector. in the Moscow region and other regions of Russia, the attention

of end-users is primarily focused on built-to-suit projects due to the small volume of
speculative offerings. In the first 8 months of 2019, the total volume of all transactions
concluded in Russia is about 1.35 million sq. m, which is almost 100 thousand sq. m
higher than the last year’s absorption rates. If this trend continues, year 2019 promises
to be a record year for acquisitions.

Demand stimulates supply. That is why new speculative projects launch, and

even more warehouses appear under the built-to-suit scheme. Today, the Russian
warehouse real estate market is witnessing an increase in construction volumes. This
tendency will evolve further in 2019-2020. Low vacancy rate and gradual growth of
rental rates together create the favorable conditions for warehouse development in big
cities as well as in smaller towns.
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B uenom no Poccuu 3a 15 neT cyLLecTBOBaHMS pblHKa KA4eCTBEHHbIX CKIaACKMX nioLlanen
NPOWN30LLSI0 MHOXECTBO TpaHcopMaLmiA: CTPYKTypa crnpoca no Npogusiio KOMNaHuim
CYLLIECTBEHHO M3MEHMNACh, @ COOTHOLLIEHWE [0S COENOK NO apeHe M NoKynke o6bekTa B
COBGCTBEHHOCTL B 06LLEM 06beMe HENPEPLIBHO MEHSNOCH.

3a BpeMs CyLLECTBOBAHUS pblHKA Ka4e€CTBEHHOW CKNAafACKOW HEABVXXMMOCTU Mbl MEPEXUIN
[OBa Kpuanca, KOTopble COBEPLLEHHO MO-Pa3HOMY OTPa3uUIUCh Ha KonebaHnsaX KpUBOW CTaBKu
apeHgbl. Nepsbit kpuauc 2008 roga 6bin r1o6asnbHbBIM U KOPOTKUM, a ero NocneacTsuem
cTano peskoe yBenu4yeHne [onu BakaHTHbIX niowagen. Mo aton npuymHe B 2009 rogy

Mbl Habnogany NageHne apeHgHon cTaBkmn [o 0TMeTKM 2 906 py6./kB. M/rof, (Ha 20%

Huxe nokasartens 2003 roga). Bropoit kpuanc 2014 ropa 6bin 6onee nokansbHbIM. Ero
BNMSIHWE BbIPA3nUOCh B MOCTENEHHOM NafeHUN CTaBKM apeHbl Ha hOHE PE3KO BO3POCLLEN
BaKaHTHOCTW 1 CYLLECTBEHHOMO NafeHns TEMMNOB CMEKYNATUBHOIO AeBenonmMeHTa. B ceoo
o4epedb, CErogHs ypoBeHb BAKAHTHOCTM AOCTUI MUHUMASIbHOrO 3a nocnegHune 5 net
nokasarens (3%) v noBnusAn Ha pocT ctasok B 2019 ropy.

B uenom ¢ 2017 no 2019 roa Mbl HabntogaeEM HU3KYIO BONATULHOCTb CTaBKW apeHdbl, YTO
rOBOPWT O CTabunusaunm pbiHKa B HacTu NPEAJIOKEHUS U cripoca.

3a nepwog 2017-2019 rr. cymmapHbIi 06beM MHBECTULMIA B CKNAACKYH0 HEABUKMMOCTb
npesbicun 40 mMnpg pyénen. MNpu 3ToM AOMS MHOCTPaHHbIX MHBECTULMIA COCTaBma OKono
41,7%, a poccurcknx — 40,9%. MNpexge Bcero, MHBECTOP NpuobpeTaeT cknag paan
rapaHTMPOBaHHOIO apeHAHOoro notoka. Jliobon nokynartenbs, UHOCTPaHHbBIN UM POCCUNCKNIA,
CerofiHs ctankmeaeTcs ¢ 4emumMTOM NPOEKTOB, B KOTOPbIX YPOBEHb CTPOUTENLCTBA, Ny
apeHJaTopOB Y MECTOMOMOXeHME 6binn 6bl MIHBECTULMOHHOIO Ka4ecTBa.

Haunb60onbLUy0 aKTUBHOCTb NPOSBASAOT KOMNaHUN TPAHCMOPTHO-I0MMCTUHECKOrO CermeHTa
1 nHTepHeT-Toproenu. Kak B MOCKOBCKOM permoHe, Tak 1 B permoHax Poccun BHUMaHue
KOHEYHbIX MONb30BaTeNel B NEPBYIO o4epenb CHOKYCMPOBAHO Ha MpoekTax built-to-suit
BBUAY Masioro o6bema CnekynsiTMBHOroO NpeanoxeHus. CToUT OTMETUTb, YTO MO UToram 8
Mecsiues 2019 roga no Bcen CcTpaHe 3akiyYeHo cAenoK o6Lwmum o6beMoM okono 1,35 MIH
KB. M, 4TO no4Tn Ha 100 TbIC. KB. M NPEeBbILLAET NPOLUOrOgHNE TeMMbI NOrnoLeHns. Ecnm
TeHaeHuns coxpanutces, 7o 2019 rog obeLlaeT ctatb PEKOPAHbLIM MO NMOrMOLLEHMIO KakK B
Mockee n CaHkT-lNeTepbypre, Tak 1 B pernoHax.

Cnpoc cTumynupyeT NpefnoXxeHne, YTo BreyeT 3a CO60 3anyck HOBbLIX CMEKYNATUBHBLIX
NMPOEKTOB, a TaKXe peanv3aumio cKknagos no cxeme built-to-suit. CerogHs Ha pbiHke
CKIafckomn HeasmkmmocTu Poccnmn HabnogaeTcs yBenuyeHme o6beMoB CTPOUTENBCTBA.
MpoponxeHve aaHHOW TeHAEHUMM Mbl 6yaeM Habnodatb B 2019-2020 rr. Huskas

10N BaKaHTHbIX NNOLWaAen, a TakkKe NOCTENEHHBIA POCT apeHAHbIX CTaBOK CO3aatoT
6naronpusTHbIE YCNOBUS AN CKNafCcKoro AeBenonMeHTa B ropofax-MUIMoHHNKax, a
TakxXe Crnoco6CTBYIOT NOSBMEHMIO CKNAACKMX MPOEKTOB B ropofax ¢ HacenexHmem 250-500
TbIC. YEJOBEK.



South Gate Industrial Park
NHpoycTprnanbHbin Napk
«lOxHble BpaTa»

Address: Moscow Region, Domodedovo,
Beliye Stolbi
Available blocks: 6 000 sg m —20 000 sqm

Description:

South Gate Industrial Park is located in
Domodedovo, Moscow region on the inter-
section of federal highways M4 Don, A107
Betonka and CKAD (under construction).
Within the park Radius Group offers quality
solutions for lease of class A industrial and
warehouse premises, developed land for
sale and built-to-suit construction on “turn-
key” basis for warehouse and industrial
needs.

Radius Group’s extensive list of clients
includes international and Russian market
leaders: Auchan, Leroy Merlin, Alibaba
Group, Paul Hartmann AG, 36.6., SDEK,
Kimberly Clark, GM, John Deere etc.

Appec: MO, lomogenoBCKWIA paroH, T.
HomonepnoBo, MukpoparioH benbie CTon6bbl
Cpasaembie nnowaau: 6 000 k8. M— 20 000 kB. M

OnucaHwue:

MnaycTtpuanebHein napk KOxHble Bpata
pacnonoxeH B r. Jomogenoso, MockoBckom
obnacTtu Ha nepeceyveHnmn egepanbHbIX
Tpacc M4 «[loH», A107 «beToHKa» n
ctposiwencsa LIKAL. B pamkax napka Radius
Group npegnaraeT Ka4eCTBEHHbIE PELLEHNS
no apeHae CKMagckux U Npou3BOACTBEHHbIX
noMeLLeHni Knacca A, npogaxe 3emnm

N CTPOUTENBCTBY «MOA, KIOY» MO,
NPOV3BOACTBEHHBIE U CKNAACKME HYXAbI.
PeangeHTamn napka siBNSHOTCA Takne
KPYMHble MeXAyHapoOHbIe N POCCUIACKME
komnaHuu kak Auchan, Leroy Merlin, Aliba-
ba Group, Paul Hartmann AG, 36.6., CO9K,
Kimberly Clark, GM, John Deere v gp.

+7 (495) 662-55-50
WWW.RADIUSRUSSIA.COM
INFO@RADIUSRUSSIA.COM

Radius

GROUP



MANY DEVELOPERS CAN BUILD A WAREHOUSE,
WE BUILD

FEC

Ready-To-Lease Built to Suit

Millennium House
Trubnaya Street 12
Moscow 107045, Russia

+7 495 662 5550

WWW.RADIUSRUSSIA.COM

D

Property
Management

Radius InSite

Radius

GROUP




PERERVA
City Tekhnopark

[lopoackon TexHonapk Pererva

Address: Moscow, Pererva Str., 11
Total area: 32 880 sq m

Number of buildings: 9

Number of floors: 3-7

Description:

PERERVA City Tekhnopark is the only
high-tech light industrial module complex in
Moscow that offers secure premises, a spa-
sious parking garage and a well-developed
concept. The goal of the project is to provide
ambitious Russian companies working in the
real sector of the economy with a high-tech
space that comfortably accommodate the
entire business process cycle: production,
logistics, sales and administration. We create
a carefully designed living environment for
your business.

Appec: Mockea, yn.lNepepsa, 11
O6was nnowaab: 32 880 kB. M
Konu4yectBo 3gaHui: 9
ATaxHoCTb: 3-7 aTaxen

OnucaHue:

[opofckon TexHonapk Pererva —
€[MHCTBEHHbI B MockBe
VHIYCTpUanbHbIN KOMMNIEKC MOAYNEN B
dopmare Light Industrial ¢ oropoxeHHow
OXpaHsAeMOW TEPPUTOPUEN, BMECTUTESIBHOM
NapKOBKOW 1 NPOAYMaHHOW KOHUENUUen.
Llenb Hawero npoekrta — o6ecneynTtb
aMOMLMNO3HbIE POCCUICKNE KOMMNAHUN
peanbHOro cekTopa 3KOHOMUKM
BbICOKOTEXHOIOMMYHbIM NMPOCTPAHCTBOM, B
KOTOPOM MOXXHO KOM(POPTHO pa3mecTuTb
MOSIHbIA LMK BU3HEC-NPOLIECCOB:
NPON3BOACTBO, JIOMMCTUKA, NPOAAXN U
aoMUHUCTPUPOBAHME.

MbI cozgaemM npogymaHHyo 0o Meno4ei
cpeny Aons Bailero 6usHeca.

+7 (495) 780-40-40
SALES@KR-PRO.RU

\4X{PROPERTIES



Aleksandr Podu
AnekcaHgp lNogyckos

Development Director, KR Properties
OupekTop no gesenonmeHTty, KR Properties

“The Light Industrial format not only cutting suggests cutting the area into spaces

that are smaller than those in traditional storage facilities and industrial complexes but
also lets one have working spaces, an assembly room and (if necessary) an office, a
laboratory or a showroom in one location. It’s practically the only way that allows to
bring large producers closer to consumers or unite all the business processes of small
production companies within the city limits. A great infrastructure and a wide range of
spaces of various sizes and purposes allow one to optimally allocate the company’s
resources and make the working process as comfortable and as efficient as possible”

«®opmar Light Industrial nogpasymeBaeT He TONMbKO 6051ee MESIKYI0 Hape3Ky NMOMELLEHWN,
4YeM B TPaAMLUMOHHBIX CKNafACKUX 6510Kax 1 NpoM3BOACTBEHHbIX KOMMIEKCcax, HO U
BO3MOXHOCTb pasMeLLieHMs pabo4mnx NoOMeLLEeHNA, CO0POHHOro Liexa 1, Npu He06XOANMOCTH,
odhurca, nabopaTopum Unu LLOY-pyMa B OOHOW noKauun. 3To hakTUHECKN eOMHCTBEHHBI
hopmart, NO3BONAOLLMIA NPUBNN3UTL KPYMHBLIX MPOU3BOAUTENEN K KOHEYHBIM NOTPEebUTENaM
Unn 06beANHUTL BCe BU3HEC-MPOLIECCHI MENIKMX NMPOU3BOACTB B YepTe ropoaa. O6LumpHas
MHpPaCTPYKTypa 1 60MnbLLON BbIGOP NOLLaAer B TEXHONapke AaT BO3MOXHOCTb
oNnTUManbHO pacnpefenuTb PECYPChl KOMMAaHUW U caenaTb paboynii NpPoLecc MakcMasbHO
KOMMOPTHBLIM U 3PMEKTUBHLIM».
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Beaywinn mexxayHapogHbI LIEHTP
HeABV>KVIMOCTU U1 UHBECTULINW

Building networks

5 -7 oktabpa 2020

MioHxeH, [epmaHnAa

=46 747 >kcnepTtoB 13 76 cTpaH
= 2 190 KOMNaHMn 13 45 cTpaH
= 100+ KoHpepeHUn

www.exporeal.net

A
Mecce MioHxeH Pyc ABnaeTca jouepHer KOMNaHen MUpPOBOro /
npepa B cpepe opraHm3aLmm BoicTaBok Messe Miinchen GmbH. /

B noptdenb komnaHny BxoauT 6osiee 200 eXKErOAHBIX BbICTABOK.

Messe Miinchen

Mo Bonpocam yuacTtus I outbound@mm-rus.com
" generauunn: +7 (495) 120 37 87



KommepcaHTb

29 aHBaps

05 cpeBpans

19 dheBpans

20 cpeBpans

28 tbeBpans

MapT, ®paHums

mapT

15 anpens

4-8 mas
VIOHb

10 mioHA

18 aBrycTta

16 ceHTAbpPSA

5-7 oKTA6pSA

OkTa6pb, MtoHXeH

16 oKTA6ps

Hoabpb, KaHHbI

KommepquKaﬂ HeABU)XXMUMOCTb
KaneHpgapb KoHpepeHunn Ha 2020 rog

BpaHy «PepeBenonMeHT: NepecTponTb HEsb3sl CHECTU»

KoHdpepeHuus «[leBenionMeHT HOBOW BOJIHbI: KJlacCUKa
Wnu aBaHrapp?»

®dopym no mapkeTuHry «CX-tpaHccdopmauus B
HeABMXUMOCTMN»

KoHcpepeHuusi «AKTyasnbHble UHBECTULUU: MPOrHO3bI U
TPeHAbI»

KoHdhepeHuus «E-Kommepcb B Poccun. New retail. New
opportunities»

b Ha MIPIM-2020

BpaH4 «Kommepueckas HeBMXXUMOCTb. ITOrn KaHHCKOM
Hepgenu»

ExeronHas KoHtpepeHUUs «Anpenbckue Te3uChbl pbiHKa
HeaBuXumMocTu - 2020»

IFAT MioHxeH. 3eneHoe CTPOUTENbCTBO
b Ha MM3®-2020

PropTech Forum — TexHonorum B HeABUXUMOCTU —
pUTENnn, NPOeKTUPOBaHMNE U CTPOUTENLCTBO, PUHTEX

BusHec-6paHy 3. «KomMepuyeckasi HeABMXMMOCTb:
nepesarpyska»

RE:Jlokauus — koHchepeHuus no ochucam n paéounm
npocTpaHcTBam

KommepcaHTb Ha ExpoReal 2020

OeHb Putelina: cknagbl, NOrMcTUKa, TPaHCMNOPT,
e-KOMMepC U putein

KommepcaHntb Ha MAPIC 2020
BpaHu «/ATorn KaHHCKOW Hepenu»

B

https://www.kommersant.ru/conference?-
from=header_konferencii




3akpeIThiii K1y0 KOMMEpcaHTDb

KoMmmMmepueckasa
HeIBILKIMOCTD:
NToru KanHckon
Henenu

Hata: 20 Hos16ps 2019
MecTo: Mocksa MNnoTHUKOB nepeynok, 12, pectopaH
Regent by Rico, roctuHuua “Ap6ar”

16.30 — 17.00 Perucrtpaums rocten
17.00 — 18.30 UTorn MAPIC 2019

= KakoBbl eBponenckne TeHAeHUUN pa3BuUTUS e-KOMMepLUK
N KaK OHW BNMAIOT Ha dhopMaThbl TOProBbIX LLEHTPOB U
CKITaCKMX KOMMJIEKCOB?

®m VpeanbHbii hopmat ans toproenu: ceepxbonblume TPK,
paroHHUKM nnn MOK?

m [lo6egutenn MAPIC Awards 2019

18.30 — 19.00 MNMpe3eHTaumusa npunoxeHus «KommvepcaHTtsb.
Kommepuyeckas HeBUXXUMOCTb»
19.00 — 20.00 dypLueT

MopepaTtop:
AHppewn NMocTtHnkoB, OPMEHTUP

Cnukepbil:

AHHa O6pa3suoBa, ADG

Codpbsa LlyknHa, Ceetrus
AnekcaHpp CypmeHeB, MR Group



