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WELCOME to the 25th edition of MAPIC, the
international retail property market.

For 2019, we will welcome nearly 9 000 delegates from
84 countries including 2 500 retailers, 1 000 investors
and 2 500 property developers to Cannes as MAPIC
continues to grow its global reach and

to build the best places to LIVE, PLAY & SHOP !

We are thrilled to welcoming you all — old friends and
first-time visitors — to Cannes once again.

We live in an age of blended consumption, where
people live, shop, eat, drink, work, meet and spend
time in many different places — at different times
with different people. Rather than seeking ownership,
many consumers prefer to download, stream, share,
subscribe, recycle and repurpose. This transformation
impacts on the relationship between physical space,
online, customer behaviour and, crucially, the customer
experience.

How can property owners build & reshape lifestyle
destinations to suit the changing face of retail?
This crucial question, and the themes and issues it
raises, will be the key focus for MAPIC 2019.

As evolving consumer needs lead the industry to
re-imagine the future of shopping destinations, retail
spaces are becoming more vibrant and mixed. At
MAPIC, we are committed to creating lifestyle
destinations in tune with new ways of life.

Since the very beginning of MAPIC, Russia has played a
leading role at our events. Once again, established
participants such as ADG GROUP, KNIGHT FRANK,
ANTIVOR, GALERIA SHOPPING CENTER,
METROPOLIS SHOPPING CENTER, CROCUS,
JAMILCO, WORLD CLASS CLUBS, X5 RETAIL,

DETSKIY MIR are joining MAPIC this November in Cannes.

The fact that Russian newcomers such as
INTERNATIONAL RESTAURANT BRANDS, PIRAT
MARMELAD, LABBRA, ELEGANZZA, KUHONYI DVO,
as retailers join the international MAPIC community for
the first time this year in Cannes suggests a brighter
future for the Russian retail real estate market.

Meanwhile, we wish you an exciting and fruitful time in
Cannes at MAPIC!

Nathalie Depetro,
Director of MAPIC
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ccording to the results of Q3

2019, about 340 000 sq m were
commissioned of high-quality retail space,
which is comparable to the level of the
corresponding period of 2018, when about
330 000 sq m were commissioned.

The geography of the supply for 2019 has
not changed: 63% - regions (GBA - 27.1
min sq m and GLA - 17.1 min sq m).

According to forecasts, by the end of the
year, the total volume of commercial real
estate commissioned in Russia will be
60% higher than in 2018 (645 600 sq m)
and will reach 1 min sq m
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Unlike last year, when the leaders in commissioning retail property were cities with a
population of 500 000 to 1 min people, in 2019 the largest volume of commissioning in
cities with a population of 100-300 000 was announced. The opening of the Megamag
Shopping Center was announced in the city of Magadan with a population of 92.8
thousand people. The total projected supply volume in 2019 will be 565.8 thousand sq m,

which is 1.5 times higher than in 2018.

Except for Moscow and St. Petersburg, the cities-millionaires with the largest volume
of quality retail property were: Yekaterinburg (933 900 sq m), Samara (800 000 sq m),
Nizhny Novgorod (671 800 sq m). Further, Novosibirsk (637 400 sq m), Rostov-on-Don
(573 100 sq m), Voronezh (502 400 sq m), Ufa (501 400 sq m), Omsk (494 700 sq m)
Chelyabinsk (474 000 sq m) and Kazan (437 200 sq m). Volgograd (296 300 sq m) and

Perm (248 700 sq m).

In the dynamics of the past six years, we have observed an uneven development of
cities in terms of retail real estate. Perm, Ufa, Yekaterinburg showed a twofold increase
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in the indicator, 8 million+ cities became more provided with quality retail property by
1.5-1.8 times, while Kazan and Volgograd did not reach a 15% increase (8% and 12% ,
respectively). In the future, an active growth of the indicator is expected in 7 million+
cities in connection with the planned commissioning of large retail facilities with a
leasable area of more than 40 thousand square meters. as well as the emergence of a
new “millionaire” - the city of Krasnodar (918,145 residents on January 1, 2019).

Mo ntoram 3 keaptana 2019 roga
Key indicators
6b1510 BBefeHo nopsiaka 340 TbiC. KB. M.
Ka4eCTBEeHHbIX TOpI—OBHX nﬂoLLla,D,eVl, 4To Shopping centers stock (GBA / GLA) in Russia, million

COMoOCTaBMMO C YPOBHEM COOTBETCTBYHOLLIErO W
nepwopga 2018 roga, korga 6b1110 BBEAEHO

45,2/27,2

Shopping centers stock (GBA / GLA) in regions*, million

27,1171
0K0J10 330 ThIC. KB. M. sqm
Feorpaqwlﬂ I'Ipe,EU'IO)KeHI/Iﬂ 3a 201 9 rog He Opened in 2019 (GBA/ GLA) in regions*, thousand sqm  299,7/187,8
n3MeHunach — 63% pblHKa Ka4eCTBEHHbIX
TOprOBbIX nﬂOLLlaﬂelz npeﬂCTaBJ’leHbl B Scheduled for opening in 2019 (GBA / GLA) in regions, 603,9/377,9

thousand sqm

pervoHanbHbIx ropopax (GBA — 27,1 mnH k.
M1 GLA — 17,1 MIH KB. M).

“excl. Moscow, St.Peterburg

Mo nporHo3am, A0 KOHLA roga COBOKYMHbIN 06beM BBOAA TOProBoy HeABMXMMOCTU B Poccum
Ha 60% npeBbicuT Nokasatenb 2018 roga (645,6 TbIC. KB. M) U BOCTUIHET 1 MIH KB. M.

B otnnyme ot npowunoro roga, korga nugepamu no BBogdy nnoilagen 6111 ropoga ¢
HaceneHuem 0,5-1 mnH 4en., B 2019 rogy Han6onbLLMin 06beM BBOAA 3asBieH B ropogax 100-
300 TbIC. 4ern., Takxke aHOHCMPOBAHO OTKPbITME TOProBoro LeHTpa «Meramar» B r. MaragaH, ¢
YMCNIEHHOCTLIO HaceneHus 92,8 Tbic. Yen. COBOKYMHbI MPOrHO3MpyeMbli 06bem BBoga B 2019
rogy coctaenseT 565,8 TbiC. KB. M., 4TO B 1,5 pasa npesbiwaeT nokasartens 2018 roga.

3a nckntoveHnem Mocksbl U CaHkT-MNeTepbypra, ropogamu-MUINIMOHHUKaMM C HanGoNbLLMM
06bEMOM Ka4eCTBEHHbIX TOProBbIX nroLlaaev cranu: EkatepmuHéypr (933,9 Tbic. KB.

M), Camapa (800 Tbic. KB. M), HmxHuin HoBropog (671,8 Tbic. kB. M). [lanee no o6bemy
apeHJonpyrogHoOro TOproBoro NPoCTpaHcTBa crefdytoT HoBocnbupcek (637,4 ThiC. KB. M),
PocTos-Ha-[oHy (573,1 TbiC. KB. M), BopoHex (502, 4 TbiC. KB. M), Ydba (501, 4 TbiC. KB. M),
Owmck (494,7 TbiC. KB. M) HYensbuHck (474 Tbic. kB. M) 1 KasaHb (437,2 Tbic. KB. M). Bonrorpag
(296,3 TbIC. KB. M) 1 MepMb (248,7 TbIC. KB. M).

B ouHamuvke npoLueflmx LWeCcTu neT Mbl HA6104aeM HEPaBHOMEPHOE pasBUTHE FOPOAOB

C TOYKM 3peHUs TOProBor HeasvxXMMocTK. [epmb, Yba, EkatepnHbypr nokasanv npupoct
nokasaTtens B ABa pa3a, 8 ropofgoB-MUITNIMOHHMKOB CTanu 6onee o6ecneyveHbl Ka4eCTBEHHbIMU
ToproBbiMu nnowaaamu B 1,5-1,8 pags, npu atom KasaHb 1 Bonrorpag He Boctvrnm un
15%-npupocTa (8% n 12%, COOTBETCTBEHHO). B nepcnekTvBe oXnaaeTca akTUBHbIN POCT
nokasartens B 7 ropogax-M1niIMOHHNKax B CBA3M C MiiaHMpyeMbiM BBOLOM B 3KCMyaTaumio
KPYMHbIX TOProBbIX 06LEKTOB apeHAOoNPUroAHoN nioLuaabo 6onee 40 TbIC. KB. M, @ Takxe
NosIBNIEHME HOBOIO «MuMoHepa» — r. KpacHogap (918 145 xwutenen no coctosHuio Ha 1
aHBaps 2019 ropa).



VEGAS Kashirskoye

TPK VEGAS Kawmpckoe Locce

Address: 24th km of Moscow Ring Road,
south Moscow, Russia
GLA: 145000 sgm

Description:

VEGAS KASHIRSKOYE is the 1st shopping
mall in VEGAS chain. Its conceptual zoning
represents night GINZA street with neon
light of skyscrapers, BAZAAR, FASHION
AVENUE and GOLD STREET, which

will give a special aesthetic pleasure to
connoisseurs of fashion and jewellery.
FOOD STOP with CAFES and LOUNGE
occupies over 9,000 sqg. m. In HAPPYLON
amusement park the 18-metre FERRIS
WHEEL and the FREE FALL RIDE (19 m)
in the center of ice-skating rink are placed
inside the shopping center.

Number of floors: 3 surface and 2
underground

Parking: 6 500 parking spaces

(surface and underground)

Opening date: June, 2010

Number of stores: over 350

Number of cafes and restaurants: over 40
Major tenants: AUCHAN, TVOY DOM,
H&M, Sportmaster, DECATHLON,
M.video, Eldorado, Detskiy Mir, Lady &
gentleman CITY, KARO-9 cinema, | love
fitness, Happylon amusement park, Inditex
Group, Adidas group, Mothercare, Koton,
McDonalds.

Appec: 24 km MKAL, tor MockBbl,
Poccus
Cpasaemble nnowagu: 145 000 KB. M

Onucanwne:

VEGAS KALLUNPCKOE LLIOCCE - nepgbiit
TPK cetn VEGAS. KoHuenTyarnbHas cuctema
30HMpoBaHMa TPKMpeacTaBnseT Ho4HYO YLy
GINZA, c HEOHOBbLIM CBETOM HEGOCKPE6OB,
30Hy BAZAAR, FASHION AVENUE 1

GOLD STREET, koTtopble nogapsT oco6oe
3CTETMHECKOE HACNaXXAEHVE LIEHUTENSAM MOAbI
1 gparoueHHocTen. FOOD STOP — 3oHa kadbe
1 LOUNGE 3aH1maet 6onee 9 000 KB. M. B
napke artpakuyoHoB HAPPYLON B 3aKkpbiTom
npoctpaHcTee TPK paamecTunock 18-metposoe
Koneco 0603peHus, efoBas apeHa 1 6aLlHs
nageHus (19 m).

ATaXKHOCTb: 3 HA3EMHbIX 1

2 NoA3eMHbIX

Mapkoska: 6 500 m/mecT

(HazemHas 1 nog3emMHas)

[laTta oTKpbITUS: NioHb 2010

KonuyecTtso marasmHoB: 6o5ee 350
KonuyecTBo kacpe u pectopaHos: 6onee 40
OcHoBHble apeHpaTopbi: ALLAH, «TBOU
OOM», H&M, «CrnopTtmacTep», «[JeKkaTtnoH»,
«M.Bupeo», «3nbgopapo», «0eTckuin Mmup»,
Lady & gentleman CITY, kuHoTeatp «KAPO 9»,
| love fitness, napk passne4eHuin HAPPYLON,
Inditex Group, Adidas group, Mothercare, Koton,
McDonalds.

LEASING DEPARTMENT

+7 (495) 727-26-22 ARENDA@CROCUSGROUP.RU




VEGAS Crocus City

TPK VEGAS Kpokyc Cutu

Address: 66th km of Moscow Ring Road,
northwest Moscow, Russia
GLA:116713sgm

Description:

VEGAS CROCUS CITY is the 2nd shopping
center in VEGAS chain. The shopping

mall finds its architectural inspiration in the
United States, paying particular tribute to
New York City. There are exact replicas of
famous sites, like TIMES SQUARE, with its
bright lights and streaming billboards, and
ROCKEFELLER CENTER, with its hulking
statue of Prometheus on water. VEGAS
CITY HALL concert venue with more than
1,000 seats is located in the shopping
center.

Number of floors: 7 surface and 2
underground

Parking: 2 800 parking spaces (surface and
underground)

Opening date: May, 2014

Number of stores: over 200

Number of cafes and restaurants: over 40
Major tenants: H&M, M.video, Eldorado,
Sportmaster, KARO 22 cinema, Detskiy Mir,
Big Wall, Laser Land, Inditex Group, Uniglo,
Adidas group, McDonalds, Burger king,
Gap, Mothercare, Koton, Mark & Spencer.

Appec: 66 km MKAL, ceBepo-3anag Mocksbl,
Poccus
CpaBaemble nnowagu: 116 713 kB. M

OnucaHue:

VEGAS KPOKYC CUTW — BTopoii TPK cetn
VEGAS. TPK HaxofuT CBOE apXUTEKTYpHOE
BOoxHoseHve B CoefivHeHHbIx LLiTatax,
otgaeas ocobyto fiaHb Heto-Mopky. B VEGAS
Kpokyc Cuti pacrnonoxXmnmnck ToHHbIe Komum
3HAMEHMTbIX [OCTONPVMEYaTENBHOCTE,

Takmx kak TAVIMC-CKBEP co ceovnmm sipkvmm
peknamHbiMu Wwutamm n POKOENTEP-LIEHTP
CO CBOEe MaccuBHow ctatyei NpomeTtes Ha
Boge. Tarke B TPK pacrnonaraeTcs KoHLepTHas
nnowaaka VEGAS CITY HALL, paccumtaHHas
6oree 4em Ha 1 000 mecT.

ATaXHOCTb: 7 Ha3eMHbIX U 2 NOA3EMHbIX
MapkoBka: 2 800 M/MecT (Ha3emHas u
noa3emMHas)

[arta oTKpbITUsa: Main 2014

KonunyectBo mara3auHos: 6onee 200
KonuyectBo Kadhe u pectopaHoB: 6oree 40
OcHoBHble apeHaaTopbl: H&M, «M.suaeo»,
«3nbaopafo», «CnoprtmacTep», KMHoTeartp
«KAPQ 22», «[letckun mup», Big Wall, Laser
Land, Inditex Group, Uniglo, Adidas group,
McDonalds, Burger king, Gap, Mothercare,
Koton, Mark & Spencer

LEASING DEPARTMENT

+7 (495) 727-26-22 ARENDA@CROCUSGROUP.RU




VEGAS Kuntsevo

TPK VEGAS KyHueso

Address: 56th km of Moscow Ring Road,
west Moscow, Russia
GLA: 125830sgm

Description:

VEGAS KUNTSEVO is the 3rd shopping
mall in VEGAS chain. The central atrium
design develops the theme of Italy with its
cultural traditions and history as well as an
original copy of the monumental building
of the ancient world, the COLOSSEUM,
and the LEANING TOWER OF PISA. The
LITTLE ITALY reminds of cozy European
courtyards with flower balconies and
picturesque views. WALK OF FAME, a
traditional element of all malls in VEGAS
chain, is dedicated to outstanding athletes
in VEGAS KUNTSEVO.

Number of floors: 5 surface and 2
underground

Parking: 3 873 parking spaces (surface and
underground)

Opening date: September 2017

Number of stores: over 200

Number of cafes and restaurants: over 30
Major tenants: Uniglo, Sportmaster, KARO
13 Cinema, M.video, Eldorado, Detskiy Mir,
CROCUS FITNESS, Jungle Jump, JOKI
JOYA familly activity park, hypermarket
TVOY DOM Inditex Group, Adidas group,
Sandro, Maje, Max & Co, Weekend by Max
Mara.

Appec: 56 km MKAL, 3anag Mocksbl,
Poccus
Cpasaemble nnowaau: 125 830 kB. M

OnucaHue:

VEGAS KYHLIEBO — tpetuin TPK cetn
VEGAS. ApXvTeKTypHOE peLLeHne
LieHTpasIbHOro aTprvyma pa3BuBaeT TeMy
Wtanum ¢ ee KynsTypHbIMY TPAAMLIMAMA
VCTOPMEN, a TaKKe OPUrMHAITBHON KOMWeW
rpaHano3HOro COOPYXXeHUs ApeBHero M1pa
— KOJNMM3EA, n MN3AHCKOW BALLIHW.
MpocTpaHcTteo MAJIEHbKAA UTAJTUA
HarMoMMHAET YIOTHbIE EBPOMEVICKME [BOPUKU
C LUBETOYHbIMM 6aSIKOHAMM U XXMBOMMUCHBIMM
suaamu. AJTNESA CNABbI — TpaauumoHHbIn
anemeHT TPK cetn VEGAS - B VEGAS
KYHLLIEBO nocesiLLieHa BblaatoLLmMcst
crnopTcMeHam.

JTaXHOCTb: 5 HA3EMHbIX 1 2 NOA3EMHbIX
MapkoBka: 3 873 m/MecT (HasemHas u
noa3emMHasl)

[laTa oTKpbITUSA: CeHTA6pb 2017
KonuyectBo mara3suHos: >200
KonuuectBo kadhe u pectopaHos: >30
OcHoBHble apeHgaTtopbl: Uniglo,
«CnoptmacTep», kuHoteatp «KAPO 13»,
«M.Bupeo», «3nbpopapo», «[eTckuin Mmp»,
CROCUS FITNESS, Jungle Jump, cemeiHbIi
napk akTueHoro otaeixa JOKI JOYA,
runepmapket «TBOW OOM», Inditex Group,
Adidas group, Sandro, Maje, Max & Co,
Weekend by Max Mara.

LEASING DEPARTMENT

+7 (495) 727-26-22 ARENDA@CROCUSGROUP.RU




Olga Anto

Onbra AHTOHOBA

Real Estate Director, Crocus Group
HwvpekTop OenaptameHnta HegsuxumumocTu, Crocus Group

“Shopping centers all over the world are being influenced by common factors. On one
hand the customer has turned to be more rational, on the other there are general
factors modifying clients’ behavior and priorities. And this is not only e-commerce,
this is the focus on healthy way of living and clever consumption, the intention of peo-
ple to live high quality social and personal lives and to spend time efficiently.

Shopping malls always adapt the supply to their customers’ interests. That leads to the
following trends- we already observe- new shopping clusters (like showrooms of Ins-
tagram influencers) appear, new technologies giving the detailed analysis of visitors’
preferences are being integrated (face recognition systems, innovative loyalty apps,
cross-selling platforms), the share taken by services and social zones increase while
the area rented by shops reduces, the digitalization of shopping tools will expand.”

«PbIHOK TOProBOl HELBMXXUMOCTY BO BCEM MMPE HAxXoOUTCs NOA BIIMSIHUEM [OCTATOYHO
3HAYUTENbHBIX (PAKTOPOB: C OQHON CTOPOHbLI HA TOProBble LIEHTPbLI BO3AENCTBYET

6onee pa3yMHOe U paumoHanbHoe NoTpedeHne, ¢ Apyrov — ABMeHUs, BAUAOLLME Ha
aKTMBHOCTb MOTPEOUTENEN: He TONBbKO 3MEKTPOHHAs KOMMEpPLMS, HO U CMeLLeHne
NPVOPUTETOB MNOTPEBUTENEN, B LIESIOM — CTPEMIIEHME K 3[0POBOMY 06pa3y XWU3HU U
3[0POBOMY MOTPEOBNEHNIO, (DOKYC HA KAH4ECTBEHHOM NPOBEAEHNN BPEMEHM C COLMAanbHON 1
3MOLIMOHAIbHOM MOSb30N.

ToproBble LEeHTPbI BbIHYXAEHbI afanTMpoBaThCs K HOBLIM peanvsim, npegnarats Tosapbl/
ycnyru, oTBevatoLLme faHHbIM 3anpocam. A 3TO 3HaYUT, YTO K TPEHAAM MOXHO OTHECTU
(hopMMpOBaHWME LLIOMMUHI-KINACTEPOB MO MHTepecaM (B HaLlei npakTuke, Hanpumep,
LLIOY-PYMbI MOMYNSPHbIX B COLMAaNbHbIX CETAX AU3alNHEPOB), BHUMATENBHOE U3YyYeHNe
KIMEHTCKOrO Crpoca 1 MpuBbIYEK (B TOM Yncne 6narogaps NpYMEHEHUIO HOBbIX TEXHOMOMUIA
CBSA3M C NOTPEOUTENAMU- CUCTEMA PACMO3HOBAHUS JIULL, S1IEKTPOHHbIE CUCTEMBI
NOSINBLHOCTM € KPOCC-CENIMHI BO3MOXHOCTSIMM), pacLUMpeHne 30Hbl YCIyr 04HOBPEMEHHO

C YMeHbLLEHVMEM 30HbI MPOAAXM TOBApOB, U3MEHEHWE NIOLAAM Mara3uHOB B CTOPOHY
YMEHBLLEHUS, MOABNEHNE 30H KOMMYHMKaLMKN C NOTPEGUTENIEM (FIEKTOPUM, NMPOrpamMMbl
pasBuUTKS), NIKUTANU3ALMS LLOMNMMHIA U KITMEHTCKOrO OnbiTa.»



Comment

Evgeniya
Kharberdieva

EBreHus Xakbepgmesa

Director of Retail Department, Knight Frank
[vpekTOp AenapTameHTa TOProBow
HeaswxummocTu, Knight Frank

The changing consumer preferences with a focus on reasonable consumption, as well
as overall digitalization, have had a significant impact on the development of the retail
market in Russia.

Objects renovation plan is becoming more popular and aimed to extend the active
phase of shopping centers life cycle of and attract new consumers.

The improvement of quality features of shopping centers is developers’ response

to the changed customer requirements. The modern consumer is not interested in
visiting shopping center only to buy. Nowadays it can be done online.

Customer are interested not only in stores selections, but also in the emotional part —
to spend free time, leisure, and self-development. Therefore, expansion and varying
formats in the food and entertainment zones are the key points of renovation. Single
properties undergo a full-scale tenant rotation as the owners reconsider the tenant-
mix.

Besides the above mentioned, they pay attention to such details as lighting,
decorating, and other improvements of the common zones, as well as creating lounge
zones and event zones of all kinds: master classes, lectures, festivals, dramatic
performances, etc.

The rational customer behavior is a catalyst for the growing popularity of the Outlet
Center format. In the period 2019-2020 it is planned to open four outlet centers: two
objects on Novorizhskoye Highway - The Outlet Moscow (luxury price segment),
Novaya Riga Outlet Village (premium segment), Vnukovo Premium Outlet center
(premium segment) on Kievskoye Highway in Moscow and Fashion House Outlet
Centre in St. Petersburg.

Smaller retail properties have been rapidly developing since the beginning of 2018.
Thus, two to four new shopping centers, with GLA of 3 to 20 sq m open in Moscow

on quarterly basis. The concept of a smaller property designed to meet needs of the
target audience can offer a diverse and comfort environment for leisure, shopping, and
entertainment. Considering the market situation, the format is set to gain popularity
further on, both with developers and consumers competing with larger shopping
centers with outdated conception intended only for shopping.



Comment

MI3mMeHeHre npepnoYTeHnii noKynaTenern ¢ (ooKycom Ha padyMHoe noTpedrneHve u
BCeo6LLas AMIXKUTaNn3aums okasany 3HaumMTeNlbHoe BIIMSHWE Ha Pa3BUTUE pbiHKa puTenna
B Poccunn. HabupaeT 060poThbl KamnaHus No pekoHLenumMm 06bEKTOB C Liefblo NPOANEHUs
aKTUBHOM hasbl XXM3HeHHOro uukna TPL| n npuBneyeHns HoBbIX NoTpebuTenen. YnydlieHve
Ka4YeCTBEHHbIX XxapakTepucTuk TL| sBnseTcs 0TBETOM AeBenonepoB Ha U3MEeHUBLLMECS
3anpockl CO CTOPOHbI NOCETUTENEN, KOTOPbIM 60MbLLIE HE MHTEPECHO noceLLaTtb

TOProBbIN LIEHTP MCKMIOYUTESNIbHO C LIeSbIO LLONWHra — 61arogaps OHnaviH-marasvHam m
MapkeTnnencam Tenepb 3T0O MOXHO CAeNaTb, He BbIXOAS 13 AoMa.

CoBpeMeHHOro nokynarens NpMeneKaeT He TONbko COCTaB marasuHos B TLI, HO n ero
3MOLMOHanbHas COCTaBNAOLLAA — AOMOMHUTESNIbHbIE BO3MOXHOCTM MO NPOBEAEHUIO
CcBOGOHOrO BPEMEHW, focyra U camopa3Butus. Mo 3Ton NpUYMHe KNYEBLIM aKLEHTOM
peHOBaLMK CTAHOBUTCS PaCLUMPEHWE W HAMOMHEHWE Pa3nNyHbIMK hopmaTamm 30H
06LLECTBEHHOMO NUTAHWA U Pa3BneyeHnin, B OTAENbHbIX 06bEKTax NPOBOAUTCS MacLUTabHas
poTauus apeHnaTopos, nepecmaTpusaeTcs tenant mix. MomMMMo 3Toro yaensieTcs BHUMaHue
Takum getansM, Kak ocBeLLleHne, 6naroyCTporCcTBO M [EKOPUPOBAHME 30H 06LLIEro
nonb3oBaHus. Co3paloTcs JOMONMHUTESbHbIE OBLLECTBEHHbIE NMPOCTPAHCTBA — J1ayHX-30HbI

1 MecTa [ns NpoBefeHNst MEPONPUATUIA Pa3fIM4HOro xapaktepa (MacTep-KaccoB, NeKuui,
decTmBanen, TeatpanbHbIX MOCTAHOBOK U T.4,.).

PaunoHanbHOe noBefeHne NoKynartenemn — Kkatanuaarop pocTa nonynapHocTn dopmara
ayTtneT-ueHTpoB. B nepnop 2019-2020 rr. nnaHupyeTcs OTKPbITb YeTbipe 06bekTa: ABa
Ha HoBopwxckoM wwocce — The Outlet Moscow (LeHoBoOI cermMeHT knacca ntokc), Novaya
Riga Outlet Village (npemunanbHbIi cermenT), aytneT-ueHTp Vnukovo Premium Outlet
(MpemuanbHbIv cermeHT) Ha Kuesckom wocce B Mockee u Fashion House Outlet Centre B
CaHkT-lNeTepbypre.

[pyron 3HaunTenbHbIN TPEHA OTMeYaeTcs ¢ Hadana 2018 ropga: noBbILLEHNE aKTUBHOCTU
nesenonmeHTa TL manbix hopmaToB: exekBapTanbHo B MockBe oTKpbiBaeTcs oT 2 o 4
HoBbIx TLL nnowapsto 3-20 Tbic. kB. M (GLA). KoHuenuus HebonbLuoro TL, HanpaeneHHas Ha
YOOBNETBOPEHME NOTPEOHOCTEN ayaMTOpUM B NeLler [OCTYMHOCTU, CNOCOBHa NPeanoXuTb
MHOrONpoUIbHYI0 KOMGIOPTHYIO Cpealy AN Aocyra, LWOonuHra 1 passfieyeHun. B
CIOXUBLLMXCS PbIHOYHbIX YCMOBUSIX Takow dhopmaTt 6yaeT v fanblie HabupaTb NonynsipHOCTb
Kak y JeBesionepos, Tak 1 y notpebuTtenen, cosgasas KOHKypeHLuto 6onee KpynHbim TL| ¢
ycTapeBaroLLen KoHUenunen, OpueHTUPOBaHHOM TOMbKO Ha LLIOMUHT.



Comment

Natalia Zadorozhnaya

Haranbsa 3apopoxHas

Head of Customer Experience, Malltech
PykoBoguTens genaptameHTa no ynpasneHuto
KNUeHTcKuM onbiToM, Malltech

There are four main trends that transform
modern shopping malls and customer
experience.

The growth of e-commerce segment
prompts malls to look for ways of merging
offline and online formats. As a result, new
formats for interacting with customers ap-
pear. Among those are online marketplac-
es, movie tickets purchase practice on the
mall’s websites, installment of pick-points
at shopping centers, etc.

Today, one of the main challenges for
the shopping mall is the personalization
and customer segmentation based on
their expenses. Recently, transactional
analytics and loyalty programs have been
available only for banking co-brands,
however, today malls are exploring the
possibilities of anonymized Big Data
analytics and encouraging customers to
share information about their purchases.
For example, such practices as scanning
receipts be it within the prize draw attrac-
tion or in a guaranteed bonus programs
offering- free parking, a movie ticket, or
a discount are gaining popularity. The
quality, accuracy and completeness of
customers’ data will play a key role in the
preparation of mall’s personalized and
segmented offers.

Facing such trends as market digitaliza-
tion and increasing requirements for the
quality of provided services, the malls
create ecosystems of digital and offline
services that minimize clients’ efforts on
each step of the customer journey. This
approach contributes to the comfort and
satisfaction of visitors, thus affecting
duration and quality of their visits, and
ultimately, the amount of money spent.

The overall digitalization, however, does
not devalue, but perhaps even increases
worth of vivid impressions and unusu-

al customer experiences in the offline
sphere. In order to remain centers of
customers’ attraction, the malls reinforce
those parts of the tenant mix, as well

as infrastructure and event marketing
that are capable of producing the Wow
effects, such as a food court and gastro-
nomic experiences; unique entertainment
formats; art objects and public spaces.
Thus, they create additional motives to
visit the mall.

MOo>XHO BbIAENUTL 4 OCHOBHBIX TPEHA,
KOTOpble TPaHCHOPMUPYIOT COBPEMEHHbIE
TPL, 1 KNMEHTCKN ONbIT NOCETUTENEN.
PocTt e-commerce no6yxgaet TPL nckatb
BapuaHTbl cMM61no3sa odcpnanH 1 oHnamH
cpedbl. Tak nosaBnAOTCA HOBble chopMaThl
B3aMMOJENCTBMA C KnneHTamm: marketplace
apeHOaTopoB, MOKYMNKa 6UneToB B KNMHO

Ha cavTte TPLI, nyHKTbI BblA@4YM MHTEPHET-
3akasos B TPL v np.

[MepcoHanuaaums n cermeHTaums
KITMEHTOB Ha OCHOBE TpaT NpeacTaBnsAoT
HambonbLUyo cnoxHocTb ans TPL,. Ewe
He[aBHO TpaH3aKUMOHHAsA aHanuMTKa un
nporpaMmbl NOSNIbHOCTU GbININ AOCTYMHbI
TONbKO A1 6aHKOBCKNX KO-OpeHaoB.
CeropHs TPLl nccnenyot BO3MOXHOCTU
ob6esnuyeHHon Big Data aHanutuku n
CTUMYSIMPYIOT KIMEHTOB «AeNUTbCA»
OaHHbIMM O CBOMX MOKYMKax: CKaHMpoBaTb
YeKW Ans y4acTusi B pO3bIrpbILLEe NPU30B,
NPefoCTaBnATb MHAOPMaLMIO 3a
rapaHTMpPOBaHHbIA GOHYC - 6ecnnaTHyo
napkoBKy, 6UNeT B KMHO, CKuAKy. KayecTso,
TOYHOCTb M MOSIHOTA KJIMEHTCKUX AaHHbIX
6yOyT Mrpatb KIOHYEBYIO POfb Npu
NOArOTOBKE NEePCOHANN3NPOBAHHbIX U
CerMeHTUpOBaHHbIX NpeanoxeHuii ot TPL.

Ha choHe umdpposusauum peiHka n
NOBbILLEHWS TPEOOBaHUI K YPOBHIO
cepsuca, TPL| cosgatoT akocucTems!

digital n ocbdpnaiiH cepsurcoB, KOTopble
MUHUMU3UPYIOT YCUINSA KNIMEHTA Ha KaXaoM
aTane customer journey. Takon nogxon
noBbILLAET KOMMOPT U YAOBNETBOPEHHOCTb
noceTuTenew, BMUSET Ha AIUTENbHOCTb,
Ka4ecTBO BU3WTOB, U, B KOHEYHOM UTOreE,

Ha Yek.

BcecTopoHHss gupxutanusaums He
OTMEHSIET, a, BO3MOXHO, Aaxke NoBbILLaeT
LLeHHOCTb APKUX BNeYaTneHni n
HeobbI4HOro onbiTa B odpdonanHe. Ans
TOro, 4To6bl OCTaBaTLCH LIeHTpaMm
nputsxxenus, TPL| ycunusatot Ty

YacTb tenant mix, MHpPaCTPyKTypbI 1
COOBLITUAHOrO MapKeTWHra, KoTopble
CMOCO6HbI MPOV3BOANTL WOW-3P(EKTLI B
odhdpnaviHe: hyaKopT M raCTPOHOMUYECKNE
BreyaTneHus, yHukanbHble hopmMathl
pasBrieyeHuin, apT-06beKTbI 1
06LLIeCTBEHHbIE NPOCTPaHCTBA. Takum
06pa3om, OHU CO3[AI0T JOMONHUTENbHbIE
MOTUBbI Ansa Bu3nToB B TPLL.



CKJIa,Z[CKl/Ie_l
KOMILIEKCHI

Warehouse
complexes



Knight
Frank Analytics

Supply

According to the results of the first 8 months of 2019, the total stock of quality warehouse
property in Russia is 27 million sq m, of which 56% (15.2 million sq m) is located in the
Moscow region, 13% (3.4 million sq m) - in St. Petersburg and the Leningrad region, and 31%
(8.3 million sq m) - in other regions. Forecast by the end of the year the total volume entry
warehouse exceeds 42%, the index of 2018 (1.2 million sq m) and reaches 1.7 million sq m.

Demand

In the Moscow region, the total volume of transactions with warehouse property amounted to
904 thousand sq m, in St. Petersburg and the Leningrad region - 208 thousand sq m, and in
the other regions of Russia - 225 thousand sq m

Forecast

About 73% or 1.2 million sq m of warehouse property are forecast to be delivered to the
Moscow region by the end of 2019, 8% of the total volume of delivery or 130 thousand

sq m - in St. Petersburg and the Leningrad region, the remaining 19% or 330 thousand sq m
- in other regions.

Vacancy

Against the background of the low volume of speculative projects entering the vacancy rate
in the Moscow region is gradually reduced - 3% or 470 thousand sq m in St. Petersburg and
the Leningrad region - 104 thousand sq m or 3.1%, and in all other regions of the Russian
Federation - 6% (470 thousand sq m).

Vacancy rate

0,031 0,029

003 0,025

2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019nN

@O® Moscow region @@ Saint Petersburg and Leningrad region

2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019F
Moscow regionl 2% 8% 2% 2,5% 3% 8% 10%9 2%7 ,8%5 ,5%3 ,0%
Saint Petersburg and Leningrad region2 1% 12%3 %2 ,5%4 %7 %6 %5 ,8%3 L 7%3 ,1%2 ,9%
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Largest storage facilities planned for commissioning by the end of 2019
City Name of the object Area, sq. m
Moscow PNK Park Belyi Rast, Leroy Merlin 145 000
Moscow PNK Park Veshky, VkusVill 108 000
Poscow PNK Park Valyschevo 70000
Moscow Distribution center Wildberries, 2nd turn 53 000
Moscow Atlant-Park 50 000]
Saint Petersburg Orimi Trade 10 000
Saint Petersburg Agroimpex 10 000)
Saint Petersburg Trodex Logistic 9 000y
Ekaterinburg Rolsi 45 000
NovosiberskS ibirskiy 20000
MpepnoxeHue

Mo utoram nepsbIx 8 MecsaueB 2019 roga o6LLMA 06bEM NPedsIoKeHNs Ka4eCTBEHHON
CKITaCcKov HeaBMKMMOCTM B Poccnn cocTtaBnsiet 27 MIH KB. M, U3 KOTOPbIX 56% (15,2 MiH
KB. M) pacrionaraetcsi B MockoBckoM pervoHe, 13% (3,4 MiH kB. M) — B CaHkT-lNeTepbypre
n JleHnHrpapckon obnactu, a 31% (8,3 MnH KB. M) — B Apyrnx pernoHax. o nporHosam,
00 KOHLa rofa CoBOKYMHbI 06beM BBOAA CKNAACKOM HeABUXMMOCTU Ha 42% NpeBbICUT
nokasartenb 2018 roga (1,2 MAH KB. M) U BOCTUrHET 1,7 MJTH KB. M.

Cnpoc

B MOCKOBCKOM pervoHe o6Lmnin 06beM CAENOK CO CKNaACKOM HEABMXMMOCTbLIO COCTaBU
904 TbiC. KB. M. B CaHkT-lNeTepbypre u JleHnHrpagckom obnactu — 208 ThiC. KB. M, a B
ocCTalnbHbIX permoHax Poccum — 225 TbIC. KB. M

Beopg

Okono 73% mnnn 1,2 MIH KB. M Ka4eCTBEHHbIX CKNaackux nnowaaen no ntoram 2019 roga
6ynyT BBefAeHbl B MOCKOBCKOM pernoHe, 8% oT COBOKYNHOro o6bema ssoga mnn 130 Tbic.
kB. M — B CaHkT-lNeTepbypre v JleHnHrpaackon obnactu, octansHble 19% vnn 330 TbiC. KB.
M — B APYrUX permoHax.

BakaHcus

Ha coHe Hu3Koro o6bema BBoJa CNEKyNATUBHbIX NPOEKTOB AOMSA BAKaHTHbIX MioLanen

B MOCKOBCKOM pervoHe NocTeneHHo cHmxaeTcs — 3% unm 470 Tbic. kB. M. B CaHkT-
Metepbypre n JleHnHrpaackon o6nactn — 104 toic. KB. M unu 3,1%, a No Bcem ocTasibHbIM
pernoHam P® — 6% (470 TbIC. KB. M).



Orientir Sever-1,
OZON fulfillment factory

OpuenTtup CeBep-1, pyndmnmeHT-cbabpuka OZON

Location: Moscow Region,
Solnechnogorsky District, Khorugvino village

Description: Orientir Development
Company has teamed up with Ozon, one
of the largest Russian online retailers,

and now the companies are building the
most technologically advanced fulfillment
factory in Russia with a total space of about
120 thousand square meters, to hold 2.5
million SKUs. The fulfillment factory will

be processing up to 350,000 orders per
day thanks to new sorting technologies.
The new center was designed taking into
account the multi-category nature of Ozon
assortment range based on the analysis of
the commodity matrix and grouping of SKUs,
depending on size, weight and chemical
properties which allowed to automate all
processes from acceptance to shipment

as much as possible. The total length of
conveyors in the new fulfillment center will be
more than 5.4 km; the cross-belt sorter with
a loop length of 0.5 km will be able to sort
up to 350 thousand parcels per day. This
approach will allow Ozon to have the most
efficient logistics center.

Appec: MockoBckast 0611.,
ConHeYyHoropckuin p-H, AepeBHs XopyrsMHO

OnwucaHwue: [lesenonepckas KOMNaHus
OpUWeHTMP COBMECTHO C OOHUM U3
KPYMHEWLIMX UTPOKOB POCCUINCKOro
OHNanH-puTenna, komnaxduert Ozon, cTposT
CaMylo TEXHONMOTNYHY0 PYNPUNIMEHT-
abpuKy B Poccun nnowagsto nopsigka
120 ThbIC. KB. M, KOTOpas BMeCTUT 2,5

MiH SKU. ®yndunmeHT-hadbprka

CMOXeT exefHeBHO obpabaTbiBaTth A0

350 000 3aka3oB 61arofapsi HOBbIM
TEXHONOrNsiM COpTUPOBKM. HoBbIN

LIeHTp 6bl1 CPOEKTUPOBAH C yHETOM
MYNbETUKATErOPUMHOCTM acCopTUMEHTA
Ozon Ha ocHOBe aHanunsa ToBapHOWN
mMaTtpuubl 1 rpynnvupoekn SKU B
3aBMCMMOCTW OT pa3mepa, Beca 1
XMIMUYECKNX CBOWCTB, YTO MO3BOSMIIO
MaKCMManbHO aBToMaTn3npoBaThb BCE
npowecchl OT NpUemMkn Ao oTrpy3ku. ObLas
OnVHa KOHBENepoB B HOBOM dpyndpunimMeHT-
LeHTpe 6yaeT cocTasnaATtk 6onee 5,4 km,
Kpocc-6enT copTep ¢ anvHown netnu 0,5

KM 6ygeT cnocobeH coptuposatb Ao 350
TbICSY MOCLINOK B CYTKM. [Nofo6HbIN Nogxon,
no3somt Ozon Nony4nTs MakcUManbHO
3P PEKTUBHBIN NOMMCTUHECKMIA LLEHTP.

ALEXANDRA SELEZNEVA,

COMMERCIAL DIRECTOR

+7 (909) 945-90-08; +7 (499) 940-12-20
ALEXANDRA.SELEZNEVA @ORIENTIR.RU
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Andrey Postnikov

AHppen INocTHMKOB
Director General, ORIENTIR

leHepanbHbIi gupekTop, OPUEHTUP

“It is online companies that now create
the major demand for high-tech industrial
facilities. The structure and arrange-
ment of such properties are new to the
commercial real estate market; they
simply did not exist before. This refers

to fulfillment centers that allow e-com-
merce companies to efficiently carry out
their operations, fulfill online orders, and
perform their work in a timely manner
with the required accuracy. To grow and
make progress in the industry sector,
each developer needs to have a clear
understanding of what these facilities are,
how they work, and what the customer
takes into account when choosing a
warehouse.

Orientir traditionally sets new trends in
the warehousing real estate market, and
over the past few years, the company has
gained exceptional and extensive experi-
ence in constructing facilities for e-com-
merce market players based on our mod-
ern and high-class logistics complexes.

The Company has already construct-

ed and commissioned the facility for
Utkonos Company; we have completely
“rebuilt” the warehouse for OZON, the
market leader in E-commerce. We made
it possible to combine storage and pro-
duction functions, increased the number
of docks and ramps, provided for storage
of small packages, and also significantly
improved the construction and engineer-
ing infrastructure.

| can state with certainty that Orientir has
developed 3-year expertise to make a quali-
ty offer to the E-commerce market, and our
facilities present the best proof thereof”.

«/IMEHHO OHMarH UrpoKKn ceryac co3paroT
OCHOBHOW CMNpoC Ha BbICOKOTEXHOSNOMMN4YHbIE
WHOYyCTpYanbHble 0ObEKTbI, hopmaT
KOTOpbIX MPOCTO HE CyLLECTBOBA HA PbIHKE
KOMMEPHYECKON HEBUXMMOCTMN paHee. 3To
ynMIMEHT-LIEHTPbI, KOTOPbIE NMO3BONSAIOT
e-commerce KOMnaHusam apheKTMBHO
OCYLLIECTBNATb CBOM OrepaLim, BbIMOMHATb
WHTEepHET-3aKasbl, AenaTb BCE B CPOK U

C HEOBXOANMOM TOYHOCTBIO. Kaxkaomy
[JeBernonepy, 4Tobbl YCMELLHO pa3BMBaTbCs
B CErMeHTe fasbluie, BaXHO VMETb YeTkoe
MOHUMAHVE, YTO 3TV 0ObEKThLI U3 Ce6s
npeacTasnsioT, Kak OHN paboTatoT, U YTO
YUMTLIBAET 3aka3yurK Npu BbiGope cknapa.

OpVeHTVP TPaaULIMOHHO YCTaHaBNMBaET
HOBblE TPEHbI Ha PbIHKE CKITaACKOWM
HELBMXXMMOCTU, U 3a NOCNEAHNE HECKOSbKO
NET y KOMMaHun cchopmmpoBasics
UCKITIOYUTENBbHBIN U OBLLIMPHBIN OMbIT
€034aHns OObEKTOB A1 UTPOKOB CErMeHTa
e-commerce Ha 6a3e HaLUMX COBPEMEHHbIX U
BbICOKOKJTACCHbIX JTIOTUCTUHECKNX KOMIJIEKCOB.

KomnaHus yxxe noctpouna v coana B
3KCMNyaTaumio 06bEKT A1t KOMMaHUM
«YTKOHOC», MOMHOCTbLIO «MepecTpouna» cknag,
ons nuaepa pbiHka E-commerce — OZON: mbl
€032 BO3MOXXHOCTb COBMELLIEHWS (DYHKLMIN
XpaHeHWs1 1 NMPOU3BOACTBA, YBENNHUIN

4MCNO AOKOB 1 NaHAyCoB, MPeayCcMoTpenu
BO3MOXHOCTb XpaHEHWSI MENKMX YMaKOBOK, a
TaKXe 3HAYUTENBHO YNYHLLIMM CTPOUTENBHYIO

N HXXEHEPHYIO MHAPPACTPYKTYpPY.

Mory c yBepeHHOCTbH0 ckazaTb, 4To OpueHTUp
cobpaU BeCb OMbIT NocnegHnx 3 et B Hactu
(hOpMUPOBaHUS KaYECTBEHHOO MPELIoKEHUS]
ans cektopa E-commerce 1 HalLm 06beKTbI —
nyyLiee TOMy NOATBEPXKAEHME>.
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Konstantin
Fomichenko

KoHcTaHTUH POMMYEHKO

Director of Industrial Department, Knight Frank
[unpekTop genaptameHTa CKNaackom n
nHOycTpuansHon HegsmxmnmocTn, Knight Frank

Over the 15 years of existence of the high-quality warehouse market in Russia, many
transformations happened. For example, the structure of demand by company profile
has changed significantly, as well as the ratio between the share of lease and purchase
transactions in the total volume of ownership.

During this time, we have experienced two crises that have affected the market very
differently. The first crisis of 2008 was global and short, and its consequence was a
sharp increase in the vacancy rate. That is the reason why in 2009 we saw a drop in the
rental rate to 2,906 rubles per sq m/year (20% below 2003). The second crisis, which
occurred in 2014, was more local. It resulted in the growth of rental rates against the
backdrop of falling speculative development rates. At the same time, the vacancy rate,
which reached its lowest over the last 5 years (3%), influenced the growth of rates in
2019.

In the last two years we can see low rental rate volatility, which indicates the
stabilization of the market. There is a high level of potential tenants’ and buyer’s
activity. Therefore, the demand continues to grow. According to Knight Frank, over the
period of 2017-2019, the total volume of investment in warehouse real estate exceeded
40 billion rubles. The share of foreign investments was about 41.7%, while the share

of Russian investments was 40.9%. Investors always acquire the warehouse for the
sake of guaranteed rental flow. Nowadays the buyers, be they foreign or Russian,

face a deficit of projects in which the level of construction, the pool of tenants and the
location would be of investment quality.

The most active companies in the transport and logistics segment are those in the
e-commerce sector. in the Moscow region and other regions of Russia, the attention
of end-users is primarily focused on built-to-suit projects due to the small volume of
speculative offerings. In the first 8 months of 2019, the total volume of all transactions
concluded in Russia is about 1.35 million sq. m, which is almost 100 thousand sq. m
higher than the last year’s absorption rates. If this trend continues, year 2019 promises
to be a record year for acquisitions.

Demand stimulates supply. That is why new speculative projects launch, and

even more warehouses appear under the built-to-suit scheme. Today, the Russian
warehouse real estate market is witnessing an increase in construction volumes. This
tendency will evolve further in 2019-2020. Low vacancy rate and gradual growth of
rental rates together create the favorable conditions for warehouse development in big
cities as well as in smaller towns.
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B uenom no Poccun 3a 15 neT cyLLecTBOBaHWS pbiHKa Ka4eCTBEHHbIX CKNaACKMX nioLuanew
MPOU3OLLIIO MHOXECTBO TPaHCopMaLmiA: CTPYKTypa crpoca no npoduio KOMNaHui
CYLLIECTBEHHO U3MEHMACh, @ COOTHOLLEHWNE AONN CAESIOK NO apeHae 1 Nokynke obbekTa B
COBGCTBEHHOCTb B 06LLIEM 06bEME HEMPEPLIBHO MEHSANOCH.

3a BpeMsi CyLLIECTBOBaHUS PbIHKA KQ4ECTBEHHOW CKNafCcKon HEABMXKUMOCTM Mbl NEPEXMIIN
[Ba Kpuanca, KOTopble COBEPLLEHHO NO-Pa3HOMY OTPa3UINCh Ha KornebaHMsaX KPUBOW CTaBku
apeHgbl. MNepBbii kpnanc 2008 rofa 6bin rnodanbHbIM U KOPOTKUM, a ero nocnefacTBMeM
cTano peskoe yBennyeHne [onn BakaHTHbIX nnoLuagen. Mo atov npuymHe B 2009 rogy

Mbl HabnoJany NageHne apeHaHon cTaBkmn fo oTMeTKM 2 906 py6./kB. M/rof (Ha 20%

HWxe nokasarensa 2003 roga). Bropow kpuanc 2014 roga 611 6onee nokanbHbIM. Ero
BNMUSIHWE BbIPA3nI0Ch B MOCTENEHHOM NMafeHUN CTaBKM apeHbl Ha (DOHe pe3Ko BO3pOCLLEN
BakaHTHOCTW U CYLLECTBEHHOMO NajeHnsi TEMMNOB CNeKYNATUBHOIO AeBenionMeHTa. B ceoto
o4epeppb, CErofHs ypoBeHb BaKaHTHOCTU JOCTUI MMHMMAIbHOro 3a nocnegHue 5 net
nokasarens (3%) v noBnusAn Ha pocT cTaBok B 2019 rogy.

B uenom ¢ 2017 no 2019 rop mbl HabAaeM HU3KYH BONATUbHOCTb CTABKW apeHfbl, YTO
rOBOPUT O CTAbMNN3aLmM pbiHKa B YaCTU MPEANOXeHUs 1 cnpoca.

3a nepvog 2017-2019 rr. cyMmapHbIi 06beM MHBECTULMIA B CKNAACKY HEABMXUMOCTb
npesbicun 40 mnpg pybnen. Mpu 3ToM J0NS MHOCTPaHHbIX MHBECTULMIA COCTaBMUIa OKONo
41,7%, a poccuicknx — 40,9%. MNpexae Bcero, MHBECTOP NpuobpeTaeT cknag paau
rapaHTMpOBaHHOro apeHAHoro notoka. Jlio6om nokynartesnb, UHOCTPaHHbLIN UM POCCUNCKUIA,
ceropHs CTasikmeaeTcs ¢ AeULMTOM NPOEKTOB, B KOTOPbIX YPOBEHb CTPOUTENBCTBA, My
apeHJaTopoB M MECTOMNONOXeHME ObInn 6bl NHBECTULIMOHHOIO Ka4ecTaa.

Han601bLLUy0 aKTUBHOCTb NMPOSABAAIT KOMMNaHWN TPAHCMNOPTHO-NTOrMCTUYECKOrO CermeHTa
1 nHTepHeT-Toproenu. Kak B MOCKOBCKOM permoHe, Tak 1 B permoHax Poccun BHumaHve
KOHE4YHbIX Nosib30BaTenem B Nepeyto ovepeb CHOKYCUPOBaHO Ha npoekTax built-to-suit
BBMOY Manoro o6bema CnekynsaTMBHOro npeanoxeHns. CTout oTMeTUTb, YTO NO UToram 8
Mecsue 2019 roga no Bcen cTpaHe 3akio4eHo Caenok obLwmmM o6bemMom okoso 1,35 MiH
KB. M, 4TO no4Tu Ha 100 TbIC. KB. M NPEeBbILLAET NPOLUOroAHne TeMnbl nornowexuns. Ecnm
TeHaeHuus coxpanutcs, To 2019 rog obeLlaeT cTaTtb PEeKOPAHbLIM MO NOMIOLWLEHNIO Kak B
Mockee n CaHnkT-lNeTepbypre, Tak U B permoHax.

Cnipoc cTUMynupyeT NPeAJIoKeHWe, YTO BIIeYET 3a COB0M 3amnyCK HOBbIX CMEKYNATUBHbIX
NPOEKTOB, a TaKXe peanusaumio cknagos no cxeme built-to-suit. CerogHsi Ha pbiHKe
CKNaackom HeasmmkMMocTu Poccumn HabntofaeTcs ysenuyeHme o6beMoB CTPOUTENLCTBA.
MpopomkeHve gaHHOW TeHAeHUMU Mbl 6yaem Habnogatb B 2019-2020 rr. Huskas

[0ns BakaHTHbIX NoLafen, a Takke NocTeneHHbIN poCcT apeHAHbIX CTaBOK CO3Aat0T
6naronpuATHbIE YCNOBUSA ANA CKNAACKOro AeBesionMeHTa B ropofax-MuUnIMOHHUKax, a
TakKxe Crocob6CTBYIOT MOSBMEHMIO CKITAACKUX MPOEKTOB B ropofax ¢ HaceneHvem 250-500
TbIC. YENOBEK.



South Gate Industrial Park
NHpoycTpuanbHbin Napk

«lO>Hble BpaTa»

Address: Moscow Region, Domodedovo,
Beliye Stolbi
Available blocks: 6 000 sqg m — 20 000 sq m

Description:

South Gate Industrial Park is located in
Domodedovo, Moscow region on the inter-
section of federal highways M4 Don, A107
Betonka and CKAD (under construction).
Within the park Radius Group offers quality
solutions for lease of class A industrial and
warehouse premises, developed land for
sale and built-to-suit construction on “turn-
key” basis for warehouse and industrial
needs.

Radius Group’s extensive list of clients
includes international and Russian market
leaders: Auchan, Leroy Merlin, Alibaba
Group, Paul Hartmann AG, 36.6., SDEK,
Kimberly Clark, GM, John Deere etc.

Appec: MO, [loMopgefoBCKUI panoH, T.
HomopnenoBo, MukpoparioH benble CTon6bbl
CpaBaemble rowagu: 6 000 kB. M—20 000 KB. M

OnucaHue:

MHaycTtpuaneHbii napk FOxHble BpaTa
pacrnonoxeH B r. [lomonenoso, MockoBcKow
o6nacTu Ha nepeceyeHun egepanbHbIX
Tpacc M4 «[oH», A107 «BeToHka» n
ctposiencs LIKA. B pamkax napka Radius
Group npepsiaraeTt Ka4eCTBEHHbIE peLLEeHUst
no apeHfe CKNafckux 1 Npon3BOACTBEHHbIX
nomeLLeHnin knacca A, npogaxe 3emnm

N CTPOUTENBbCTBY «NOL KIKO4Y» NMoa
NPOU3BOACTBEHHBIE U CKNAACKME HYXbI.
PesnpeHTamun napka sBNATCS Takue
KPYMHbIe MeXAyHapoAHbIe U pocCUuiickmne
komnaHuun Kak Auchan, Leroy Merlin, Aliba-
ba Group, Paul Hartmann AG, 36.6., CO3K,
Kimberly Clark, GM, John Deere v gp.

+7 (495) 662-55-50
WWW.RADIUSRUSSIA.COM
INFO@RADIUSRUSSIA.COM

Radius

GROUP



MANY DEVELOPERS CAN BUILD A WAREHOUSE,
WE BUILD
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Ready-To-Lease Built to Suit

Millennium House
Trubnaya Street 12
Moscow 107045, Russia

+7 495 662 5550

WWW.RADIUSRUSSIA.COM
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PERERVA
City Tekhnopark

[loponckomn texHonapk Pererva

Address: Moscow, Pererva Str., 11
Total area: 32 880 sqm

Number of buildings: 9

Number of floors: 3-7

Description:

PERERVA City Tekhnopark is the only
high-tech light industrial module complex in
Moscow that offers secure premises, a spa-
sious parking garage and a well-developed
concept. The goal of the project is to provide
ambitious Russian companies working in the
real sector of the economy with a high-tech
space that comfortably accommodate the
entire business process cycle: production,
logistics, sales and administration. We create
a carefully designed living environment for
your business.

Appec: Mocksa, yn.lMepepsa, 11
O6was nnowagb: 32 880 KB. M
Konu4yecTtBo 3gaHuii: 9
ATraKHOCTb: 3-7 3Taxen

OnucaHue:

['opoackon TexHonapk Pererva —
€eAMHCTBEHHbIN B MockBe
VHOYCTPUanbHbIA KOMMIEKC MOAynewn
dopmara Light Industrial ¢ oropoxerHomn
oXpaHsieMoun TeppuTopuen, BMECTUTENbHOM
NapKoBKOW 1 NPOAYMAaHHOW KOHLEMNUMEN.
Llenb Halwero npoekta — o6ecnevnTb
aMOULIMO3HbIE POCCUINCKNE KOMMaHUK
peanbHOro CeKTopa 3KOHOMMUKM
BbICOKOTEXHOOMMYHbIM NMPOCTPaHCTBOM, B
KOTOPOM MOXHO KOMCQOPTHO pa3mMecTuTb
MOJSHBIV LIKN 6U3HEC-NPOLECCOB:
NPOW3BOACTBO, NOrNCTMKA, NPOAAXN 1
agMUHUCTPUPOBaHUE.

MbI cozgaem npogymMaHHyo Ao Mesfioyen
cpeny Ans Baluero 6uaHeca.

+ 7 (495) 780-40-40
SALES@KR-PRO.RU

\4X{ PROPERTIES



Aleksandr Podu

AnekcaHgp lNMogyckos

Development Director, KR Properties
HwvpekTop no gesenonmeHTy, KR Properties

“The Light Industrial format not only cutting suggests cutting the area into spaces

that are smaller than those in traditional storage facilities and industrial complexes but
also lets one have working spaces, an assembly room and (if necessary) an office, a
laboratory or a showroom in one location. It’s practically the only way that allows to
bring large producers closer to consumers or unite all the business processes of small
production companies within the city limits. A great infrastructure and a wide range of
spaces of various sizes and purposes allow one to optimally allocate the company’s
resources and make the working process as comfortable and as efficient as possible”

«®opmar Light Industrial nogpasymesaeT He TONbKO 6051ee MENKYI0 Hape3Ky NoMeLLeHUN,
4YeM B TPAAMLUMOHHBIX CKNafACKUX 610Kax U Npou3BOACTBEHHbLIX KOMMEKcax, Ho 1
BO3MOXHOCTb pa3MeLLieHns pabo4mx NoMeELLEHMI, COOPOYHOro Lexa 1, npu HEO6XOANUMOCTH,
odhuca, nabopaTopun UK LLIOY-pyma B OAHOW Nokaumn. 310 PakTUHeckn eAMHCTBEHHbIN
dopmart, No3BONAOLLUMIA MPUOAN3NUTL KPYMHbLIX MPOU3BOANUTENEN K KOHEYHBIM NOTPebuTenam
unv o6beaMHUTL BCE BU3HEC-MPOLIECCHI MESIKMX NPOU3BOACTB B YepTe ropopa. O6lmpHas
MHMPACTPYKTYpa v 60MbLUIOK BLIGOP NSOLAAeN B TEXHONapke AatoT BO3MOXHOCTb
OoNTUMasbHO pacnpefenuTb PeCypcbl KOMMaHUW 1 CAenaTb paboymin NPoLecc MakcUMarnbHO
KOMOPTHBIM 1 3DHDEKTUBHBIM>.
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Beaywinn mexxayHapogHbI LIEHTP
HeABV>KVIMOCTU U1 UHBECTULINW

Building networks

5 -7 oktabpa 2020

MioHxeH, [epmaHnAa

=46 747 >kcnepTtoB 13 76 cTpaH
= 2 190 KOMNaHMn 13 45 cTpaH
= 100+ KoHpepeHUn

www.exporeal.net
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Mecce MioHxeH Pyc ABnaeTca jouepHer KOMNaHen MUpPOBOro /
npepa B cpepe opraHm3aLmm BoicTaBok Messe Miinchen GmbH. /
B noptdenb komnaHmu BxopuT 6osee 200 eXXerofHbIX BbICTaBOK.

Messe Miinchen

Mo Bonpocam yuacTtus I outbound@mm-rus.com
" generauunn: +7 (495) 120 37 87



KommepcaHTb

29 aHBaps

05 cpeBpans

19 cheBpans

20 chepans

28 hepans

MapT, ®paHumns

mapT

15 anpens

4-8 mas
NIOHb

10 utoHa

18 aBrycta

16 ceHTabps

5-7 oKTA6pSA

OkT516pb, MioHXEH

16 oKTA6pSA

Hosa6pb, KaHHbI

I

Kommep4yeckass HeABUXXMUMOCTb
KaneHgapb KoHepeHunn Ha 2020 roa

Bpqu «PepeBenonmeHT: nepecTpouTb HeJib3si CHeCTu»

KoHdhepeHuus «[leBenonmMeHT HOBOW BOJIHbI: KNaccuka
Wnu aBaHrapa?»

dopym no mapkeTuHry «CX-tpaHccdopmauus B
HeABMXMMOCTHN»

KoHdpepeHumsa «AKTyanbHble UHBECTULMU: NMPOTrHO3bl U
TpeHAbI»

KoHdpepeHuus «E-Kommepcb B Poccuun. New retail. New
opportunities»

b Ha MIPIM-2020

BpaHu «Kommepueckas HeiBMXXUMMOCTb. ITorn kaHHCKoOMn
Hepenu»

ExerogHas koHdepeHUUus «AnpenbCcKue Te3uchbl pblHKa
HeaBMXMMOCTH - 2020»

IFAT MioHxeH. 3eneHoe CTPOMTENLCTBO
b Ha MMI3®-2020

PropTech Forum — TexHOnorum B HeABMXXUMOCTU —
puTenn, NpoeKTMpoBaHMe U CTPOUTENbLCTBO, PUHTEX

BusHec-6paHy 3. «KommMepueckas HeABUXXUMOCTb:
nepesarpyska»

RE:Jlokauusa — KkoHpepeHLms no ochucam u paéounm
npocTpaHcTBam

KommepcaHTb Ha ExpoReal 2020

OeHb Putenna: cknagbl, IOrMCTUKa, TPAHCMOPT,
e-KOMMepcC U puTenn

KommepcaHTs Ha MAPIC 2020

BpaHu «ATornm kaHHCKOW Hepenu»



13-Nov-2019, 12:00 - 13:00 Booth: Knight Frank - R7.E7

What will determine
the future

of shopping centers
and warehouses?

m How rapid growth of e-commerce transfroms shopping centers and
warehouses?

B What is the ideal tenant-mix?

B How to attract visitors to shopping centers and to increase sales?

B What are the new formats of warehouses? Who are their tenants now?
These and other questions will be discussed during the session.
Moderators:

Andrey Postnikov, Managing Director, ORIENTIR

Evgeniya Khakberdieva, Director of Retail Department, Knight Frank
Konstantin Fomichenko, Director of Industrial Department, Knight Frank
Discussion panel:

Hugo Fonseca, Manager, Business Development & Customer Care, North

Africa, Central and Eastern Europe, Sierra Development Services, Sonae Sierra
Yulia Voronkova, Development director, RoseTech

Organised by:

KovmepcaHTb
~ o -
In partnership with: - ~

Knight OPUEHTUP
Frank www.orientir.ru

Partner:




